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Appearing  in: 

American  Grocer 
Chain  Store  Age 
Chain  Store  Management 
National  Grocers  Bulletin 
Progressive  Grocer 
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Now  York 

New  York  Control  Bldg. 
Chkogo 

104  So.  Michigan  Avo. 

Son  fronckco 
in  Svttor  Street 


Helping  the  grocer  sell  more 

CANNED  APPLESAUCE 

See  the  current  issues  of  American  help  the  retail  grocer  become  a  better 
Crocer,  Chain  Store  Age,  Chain  Store  salesman  for  canned  foods.  This  is 
^Management,  National  Grocers  Bui-  the  eighteenth  cann<?d  food  product 
Iclin  and  Progressive  Grocer  for  the  for  which  we  have  provided  practical 
latest  advertisement  in  our  series  to  sales  ammunition. 
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CHECK  PEA  VINER  and  BEAN  SNIPPER 
REPAIRS  THIS  FALL 
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As  soon  as  the  season  is  over,  check  your  repair  and  replacement 
parts  at  once.  In  this  way  you  can  secure  the  benefit  of  today  s 
prices  and  be  prepared  for  next  season.  Send  today  for  the  new 
Price  List  "J”  coverins  all  repair  parts  for  Chisholm-Ryder  machines. 

CHISHOLM-RYDER  CO.,  INC,  Niagara  Falls,  N.  y. 

A.  K.  ROBINS  &  CO.,  Inc.  CHISHOLM-RYDER  SALES  CORP.  JAS.  Q.  LEAVITT  &  CO. 
Baltimore,  Md.  Columbua,  Wis.  Ogden,  Utah 


CLARKSBURG, WA/A 


NEW  PHI 
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ameron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


NO.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


The  Conner  who  bought  his  can-ma¬ 
chinery  last  fall  also  purchased  his  tin¬ 
plate  at  a  $4.25  basis.  He  is  now  selling 
his  pack  and  basing  his  price  on  cans  at 
$5.25.  That  means  that  he  can  pay  for 
this  machinery  out  of  profits  in  one  year. 

Consider  this  list  oF  successful 
packers  who  make  their  tin  con¬ 
tainers  : 

Nestle^s  Milk  Products,  Inc. 

H.  J.  H  einz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 

Swift  &  Company. 

Borden  Company. 

Empire  State  Pickling  Co. 

Phillips  Packing  Company. 

Armstrong  Paint  &  Varnish  Co. 

Texas  Oil  Co. 

Standard  Oil  Co. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO,  U.  S.  A. 
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CONTINENTAL  CAN  COMPANY 


NEW  YORK  CHICAGO  SAN  FRANCISCO 


Circulation 

22  2,700,000 
A7S,000 


You  have  seen,  from  time  to  time,  the  individual 
Canned  Foods  advertisements  which  Continental  has  been 
running  in  national  publications.  But  to  convey  the  full  im¬ 
port  of  the  millions  of  favorable  impressions  being  piled  up 
month  after  month,  we  want  you  to  see  the  entire  current 
series,  here  reproduced.  Throughout  the  summer  and  fall 
these  forceful  advertisements  have  been  and  are  pounding 
away  at  the  old  unfounded  prejudices  against  canned  foods. 

Canners  everywhere  have  reported  tangible  evidence  that 
Continental’s  educational  crusade  is  exerting  a  tremendoiitely 
beneficial  influence  both  with  consumers  and  in  the  trade. 
We  are  gratified  —  but  not  surprised  —  for  how  could  such  a 
campaign,  with  truth  as  its  weapon,  possibly  fail? 
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sump^ous  to  submit  such  sample  labels.  If  it  is,  by 
^yone  there,  we  will  assume  the  blame  and  make 
amends  before  the  assembled  meeting. 


EDITORIALS 

I  ET’S  HAVE  SAMPLE  LABELS— This  informative 
I  labeling  question  has  gotten  all  out  of  hand. 

There  is  too  much  heat  and  not  enough  cool,  dis¬ 
passionate  deliberation.  “Whom  the  gods  would  de¬ 
stroy,  they  first  make  mad.” 

This  thing  is  going  to  be  settled  and  settled  sensibly, 
and  to  the  good  of  all  concerned — producer,  distribu¬ 
tor  and  consumer,  and  the  fewer  wounds  that  are  made 
now  the  fewer  sores  will  remain. 

The  consumer  has  been  pretty  well  lost  sight  of  in 
this  heat;  but  don’t  forget  that  the  consumer  is  your 
inexorable  boss,  and  you  will  meet  her  demands  or 
perish  from  the  earth.  And  we  are  speaking  here  of 
the  little  housewife,  not  of  any  Consumers  League,  or 
council  or  such  other  political  forum. 

It  is  our  guess,  therefore,  that  the  ultimate  answer 
will  be  a  compounding,  a  blending,  of  all  the  best  in  all 
the  propositions;  which  means  a  submergence  of  all 
thoroughly  selfish  motives  or  designs,  whether  they  be 
individual  or  group  desires,  or  the  inordinate  pride  of 
maintaining  an  assumed  position.  There  must  be  give 
and  take,  and  there  will  be.  And  when  this  is  done  all 
will  be  the  happier,  and  all  will  be  the  better  for  it; 
it  will  prove  to  be  decidedly  to  the  advantage  of  every¬ 
one  now  concerned. 

What  we  have  longed  to  see  is  samples  of  labels  car¬ 
rying  out  the  ideas  of  the  contestants;  we  have  even 
gone  so  far  as  to  urge  Label  Men, — who  ought  to  be 
experts  in  the  building  of  labels, — to  put  their  artists 
to  work  and  to  draft  such  labels.  If  they  have  done 
so  we  have  not  seen  the  samples.  Possibly  the  question 
is  too  hot,  too  fraught  with  possible  enmities,  to  war¬ 
rant  them  risking  the  attempt ;  but  if  they  would  do  it, 
it  might  hasten  the  solution.  Let  us  make  a  sugges¬ 
tion:  the  N.  C.  A.  Board  of  Directors  is  to  meet  in 
Chicago  on  November  9th,  together  with  the  Presi¬ 
dents  and  other  officers  of  the  local  canners  associa¬ 
tions,  for  the  purpose  of  further  consideration — and 
it  is  to  be  hoped,  action — on  this  labeling  question.  We 
hazard  the  guess  that  the  meeting  would  welcome  sam¬ 
ple  labels  of  the  kind  suggested ;  and  we  drop  the  added 
hint,  that  if  the  label  makers  lack  the  intestinal  forti¬ 
tude  to  affix  their  names  to  the  offerings,  that  they 
send  them  unsigned,  blank.  This  council  of  the  best 
minds  of  the  canning  industry  is  seeking  light  on  the 
question;  they  are  honestly  trying  to  settle  a  difficult 
question,  to  the  satisfaction  of  all  concerned,  and  they 
will  welcome  every  help.  It  will  not  be  considered  pre¬ 


These  label  men  have  certainly  followed  every  word 
of  the  discussion ;  they  know  the  bones  of  contention ; 
and  if  they  have  not,  or  do  not,  then  there  is  a  com¬ 
plete  summary  given  in  this  issue,  from  the  National 
Canners  Association.  All  members  of  that  body,  and 
in  all  probability  every  canner  in  the  business,  has  been 
furnished  a  copy,  in  pamphlet  form,  of  this  summary. 
The  time  is  short,  but  the  sketches  need  be  only  in 
pencil  form,  as  demonstrating  how  the  legend  (con¬ 
taining  the  needed  wording)  can  be  best  employed  on 
the  average  label.  Surely  some  member  in  every  label 
firm  has  designed,  in  his  mind,  the  label  that  will  an¬ 
swer  all  requirements.  This  submission  of  designs 
will  form  a  meeting  of  the  minds,  if  all  of  them  would 
but  comply,  of  the  most  experienced  label  builders  in 
the  world.  The  canners  are  not  experts;  they  need 
this  help.  And  we  are  sure  will  welcome  it.  The  meet¬ 
ing  will  be  held  at  the  Palmer  House,  Chicago,  Novem¬ 
ber  9th,  and  the  samples  can  be  addressed  to  The  Board 
of  Directors,  of  the  National  Canners  Association. 

There  will  be  a  nice  reward  awaiting  the  label  house 
that  can  furnish  the  right  label,  as  it  will  show  that 
they  not  only  can  do  a  good  job  of  printing  or  lithog¬ 
raphy  as  they  have  always  done,  but  that  they  are 
competent  to  assist  in  the  preparation  of  the  proper 
wording,  (1)  to  bring  the  label  into  full  conformity 
with  all  laws  or  requirements ;  (2)  to  make  the  label  a 
powerful  salesman  for  the  goods,  and  now  (3)  to  an¬ 
swer  the  insistent  demands  of  the  consumers  for  a 
plain  statement  of  what’s  in  the  can. 

As  this  makes  it  somewhat  of  a  competition  maybe 
we  should  act  as  do  the  radio  announcers — give  sam¬ 
ples  of  how  the  puzzle  can  be  answered.  Therefore, 
what  we  may  say  here  is  merely  suggestive,  our  con¬ 
tribution  to  match  the  label  houses,  and  to  carry  out 
our  expressed  belief  that  the  answer  will  be  a  com¬ 
bination  of  the  present  contending  factions. 

Let  us  remind  you,  that  after  the  industry  had  in¬ 
duced  the  U.  S.  Warehousing  Department  to  include 
canned  foods,  it  became  necessary  to  complete  the  20 
year  old  study  of  grades  for  canned  foods,  so  that  the 
certificates  issued  would  cover  a  definite  grade;  then 
it  was  found  there  was  too  great  a  diversity  of  opin¬ 
ion,  between  one  section  and  another,  on  the  usual 
trade  terms :  Fancy,  Extra-Standard  and  Standard.  A 
score-card  system  of  grading  was  accordingly  worked 
out  to  harmonize  opinions  or  in  other  words  to  act  as 
a  yard-stick  of  quality,  and  to  further  avoid  dispute 
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the  best  was  designed  as  “A,”  the  next  “B,”  and  the 
good  average  quality  “C.”  When  asked  what  the  let¬ 
ters  meant  it  was  explained :  “Well,  ‘A’  would  be  what 
you  have  called  Fancy,  Prime  or  Firsts ;  ‘B’  what  you 
have  always  called  Extra-Standard,  Choice  or — oh! 
No,  no  one  would  ever  call  any  canned  foods  ‘Seconds,’ 
and  so  on.  The  jobbers  welcomed  this  opportunity  to 
buy  canned  foods  on  certified  grades  (though  today 
they  say  that  Government  grades  would  put  their  can¬ 
ned  foods  departments  into  the  loss-leader  class!)  and 
the  expression  soon  became  common :  “  ‘A’  equals 
Fancy;  ‘B’  equals  Extra  Standard;  ‘C’  equals  Stan¬ 
dard.”  Quite  a  lot  of  goods  are  so  labeled  today. 

Now  it  must  be  admitted  that  the  letters  alone  mean 
nothing ;  but  if  the  Alphabet  plus  the  Descriptive  Sys¬ 
tem  were  used  on  the  label,  it  might  make  the  letters 
intelligible,  and  the  description  definite.  Built  in  that 
way  your  label  might  read: 


GRADE  “A”=FANCY 

The  finest  of  our  crop  in  flavor, 
color  and  size ;  prepared  in  our 

spotless  kitchens,  as  only . 

Brand  chefs  can. 

. lbs . OZS. 

. SERVINGS. 


The  wording  would  have  to  be  changed  to  suit  the 
product  and  the  grade,  a  detail  of  word  construction, 
aimed,  however,  to  inform  the  consumer,  not  for  the 
buyer  be  he  wholesaler  or  chain  store.  Built  on  the 
above  lines  the  consumer,  we  are  sure,  would  be  en¬ 
tirely  satisfied. 

Well,  let’s  see  how  a  standard  No.  2  tomato  would 
look: 


GRADE  “C”=STANDARD 

Whole  or  large  pieces,  carefully 
peeled,  cored  and  trimmed ;  no 
added  juice  or  water.  The  kind  of 
tomatoes  you  normally  buy  from 
your  huckster  in  season,  but  pre¬ 
pared  ready  for  use;  no  waste. 

1  lb.,  3  OZS. 

STEWED . 6  PORTIONS. 

RAW . 4  HELPINGS. 


Yep ;  no  color  or  flavor.  She  knows  what  she  ordi¬ 
narily  gets  from  her  huckster,  and  while  the  canned 
should  be  better  —  more  tasteful  —  it  is  a  good  sales 
point  to  let  her  find  that  out.  A  good  standard  ought 
not  to  suffer  from  comparison  with  the  stall  stuff. 

Guess  that’s  enough  to  bring  down  all  the  wrath  we 
can  stand,  but  remember  it  is  offered  only  as  the  radio 
announcer  offers  suggestions  to  win  the  automobile  or 
the  $1,000  cash  prize. 
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The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Packers  of  the  United  States 
and  Canada.  Now  in  its  fifty-sixth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 

Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


But  here  are  some  things  more  to  our  liking.  Have 
you  noticed  that  the  U.  S.  W.  G.  A.,  through  its  Presi¬ 
dent  Mr.  McLaurin,  has  entered  suit  before  the  Federal 
Trade  Commission,  against  the  recently  formed  buy¬ 
ing  organizations,  or  Dummy  brokerage  concerns,  with 
the  object  of  preventing  them  from  collecting  broker¬ 
age  from  the  sellers?  It  is  aimed  particularly  at  the 
recent  chain  organization,  but  it  should  and  doubtless 
will  apply  all  down  the  line.  It  is  about  time  this  or¬ 
ganization  of  any  set  or  kind  of  buyers  into  great  buy¬ 
ing  pools  were  stopped  and  dissolved.  They  consti¬ 
tute  the  very  core  and  center  of  trust’ism. 

*  *  iti 

And  there  remains  that  question  of  brokerage  to  the 
co-ops.  Doubtless  the  intention  was  to  grant  that 
privilege  to  the  farm  co-ops  only,  but  the  others  were 
not  slow  to  claim  it  for  their  own.  Why  should  any  of 
them  have  it?  What  is  sauce  for  the  goose  should  be 
sauce  for  the  gander.  We  want  no  more  of  this  Gov¬ 
ernment  exemption  from  Code  rules  on  its^  purchases. 
The  Government  should  set  the  example  of  compliance, 
not  of  avoidance.  Brokerage  is  not  due  any  buyers, 
nor  set  of  buyers,  however  constructed. 

*  *  * 

The  action  of  the  A.  &  P.  in  Cleveland  in  refusing 
to  cope  with  the  tyrannical  demands  of  insatiable  labor 
agitators,  is  a  patriotic  move  of  the  highest  sort.  It 
focuses  public  attention  on  the  injustice  steadily  at¬ 
tempted  by  the  labor  leaders — not  by  labor  itself ;  for 
if  reports  are  correct  there  were  but  40  of  the  2200 
employes  who  were  members  of  the  A.  F.  of  L.,  and 
yet  those  few  demanded  that  all  the  rest  become  mem¬ 
bers  or  lose  their  jobs.  Section  7a  means,  if  we  can 
read  American,  that  there  shall  be  no  coercion  of  labor, 
neither  by  employers  nor  by  unions.  Why  the  Govern¬ 
ment  has  permitted  Mr.  Green  and  his  cohorts  to  act 
as  if  it  put  all  power  in  their  hands,  is  hard  to  under¬ 
stand.  The  Cleveland  A.  &  P.  has  made  it  possible  for 
all  industry  to  drag  this  obnoxious  thing  out  into  the 
light,  and  it  will  be  done. 
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THE  LABELING  QUESTION 

From  the  National  Canners  Association's  Information  Letter 
of  October  27th,  1934 


The  canning  industry's  outstanding  problem  at  the 
present  time  is  the  labeling  of  its  product.  The  indus¬ 
try  faces  this  prospect:  Adoption  and  further  develop¬ 
ment  of  a  descriptive  labeling  program  based  upon 
practical  experience  and  enforcible  through  the  co¬ 
operation  of  carmers  and  food  authorities,  or  imposi¬ 
tion  upon  the  industry  through  code  or  legislation  of  an 
impractical  system  of  gradmg  and  labeling  which  by 
its  deficiencies  a'nd  lack  of  enforcibility  will  gravely  re¬ 
tard  the  industry's  progress.  For  this  reason,  every 
canner  is  urged  to  read  carefidly  the  folloiving  state¬ 
ment  of  the  situation  and  record  of  negotiations  on 
the  labeling  question. 

ON  September  29,  the  National  Canners  Associa¬ 
tion  sent  to  every  member  of  the  canning 
industry  the  report  submitted  by  the  industry 
committee  to  the  National  Recovery  Administration  on 
September  26,  which  proposed  amendment  of  the  can¬ 
ning  code  to  provide  a  system  of  descriptive  labeling 
for  canned  foods. 

This  report  was  the  result  of  study  and  negotiations 
following  the  Executive  Order  of  May  29,  and  it  dealt 
with  the  labeling  problem  rather  than  the  negotiations 
themselves.  It  seems  appropriate,  therefore,  to  com¬ 
plete  the  record  by  a  statement  of  the  negotiations  on 
the  labeling  question  from  the  beginning  of  work  on 
the  code  to  the  present  time,  so  that  canners  and  others 
may  be  fully  informed  as  to  the  attitude  of  both  the 
industry  and  the  governmental  organizations  with 
which  negotiations  have  been  conducted. 

What  the  Descriptive  Labeling  Plan  Proposes 

Briefly  summarized,  the  descriptive  labeling  plan 
recommended  by  the  industry  committee  proposes  to — 

1.  Put  on  the  label  terms  descriptive  of  each  of  the 
significant  characteristics  of  the  product  that  are  sus¬ 
ceptible  of  physical  or  other  objective  test; 

2.  Use  terms  that  are  familiar  to  or  employed  by  the 
consumer ; 

3.  Define  these  terms  so  that  (a)  the  canner  will  be 
able  to  use  them  properly,  and  (b)  that  the  food  au¬ 
thorities  can  enforce  their  proper  use  and  penalize  can¬ 
ners  who  misuse  them ; 

4.  Develop  by  scientific  research  new  or  more  accu¬ 
rate  tests  so  as  (a)  to  extend  the  number  of  character¬ 
istics  to  be  described  on  the  label,  and  (b)  to  extend 
the  system  to  cover  products  for  which  tests  have  not 
yet  been  developed. 

The  plan  contemplates  action  by  the  industry  for  the 
benefit  of  the  industry  and  the  consumers  of  its  prod¬ 
ucts  without  the  necessity  of  creating  additional  or 
new  governmental  agencies,  but  with  full  and  proper 
use  of  the  present  governmental  enforcement  agencies. 


Why  the  A  B  C  Plan  Cannot  Be  Accepted 

Disapproval  of  the  ABC  system,  which  provides 
for  a  single  symbol  or  term  to  inform  the  consumer  as 
to  the  quality  of  the  product  in  the  can,  is  based  upon 
the  following: 

1.  A  quality  grade,  if  it  includes  the  factor  of  flavor, 
is  unenforcible  because  flavor  is  an  intangible  charac¬ 
teristic  not  susceptible  of  physical  or  other  objective 
test. 

2.  A  quality  grade,  if  it  excludes  flavor  or  any  other 
intangible  characteristic  in  order  to  make  the  grade 
enforcible,  is  not  only  misleading  but  positively  decep¬ 
tive  to  the  consumer. 

3.  A  combination  of  descriptive  labeling  and  sym¬ 
bols  to  designate  quality  grades  is  but  little  less  decep¬ 
tive  to  the  consumer,  because  use  of  the  quality  grade 
implies  that  it  represents  factors  not  specifically  cov¬ 
ered  by  the  descriptive  terms,  when  as  a  matter  of  fact 
an  enforcible  quality  grade  must  exclude  the  intangible 
factors  not  covered  by  descriptive  terms. 

4.  Quality  grade  labeling,  upon  a  system  either  un¬ 
enforcible  or  misleading,  would  be  an  incentive  to  mis¬ 
branding. 

5.  Quality  grade  labeling  assumes  a  standardized 
use  and  standardized  taste  which  in  fact  does  not  exist. 
For  this  reason  a  label  statement  of  individual  char¬ 
acteristics  of  a  product  is  more  informative  hence 
more  useful  to  the  consumer  than  a  single  symbol  ap¬ 
plied  to  a  product  through  an  arbitrary  system. 

6.  Quality  grade  labeling  will  require  further  exten¬ 
sion  of  government  bureaus  and  further  intrusion  of 
government  in  business  with  added  expense  that  must 
be  borne  ultimately  by  the  consumer  and  the  taxpayer. 

Code  Adoption  Delayed  by  Grade  Label  Advocates 

For  several  years  before  the  recovery  program  was 
inaugurated  in  June,  1933,  the  ABC  grading  system 
had  been  advanced  by  its  proponents  as  a  basis  for 
labeling  requirements  or  regulations.  Consequently 
this  system  was  brought  forward  at  the  beginning  of 
the  negotiations  for  a  code  for  the  canning  industry 
as  the  one  available,  as  well  as  the  only  satisfactory, 
method  by  which  to  improve  the  industry’s  labeling 
methods. 

Insistence  by  advocates  of  the  ABC  grades  that 
this  grading  and  labeling  system  be  incorporated  in 
the  code  was  one  of  the  chief  factors  responsible  for 
the  delay  in  adoption  of  the  code,  work  upon  which 
was  started  in  June,  1933,  and  not  concluded  until  the 
code  was  signed  over  11  months  later  on  May  29,  1934. 

It  likewise  delayed  action  on  proposed  marketing 
agreements  under  negotiation  with  the  Agricultural 
Adjustment  Administration,  which  at  the  time  also 
had  jurisdiction  over  codes  for  the  food  industries. 


November  5, 193U 


THE  CANNING  TRADE 


9 


The  pace  for  the  entire  cannery  is  regulated  in  the 
husking  shed.  A  weakness  there  means  slow'ing  up  of 
all  operations.  You  need  Huskers  that  can  “take  it” 
every  minute  of  the  pack  —  that  will  tremendously 
speed  up  production  of  the  whole  plant. 

PEERLESS  SUPER  HUSKER 


HAMACHEK 

IDEAL 

VINER 

FEEDERS 

Good  feeding  is  half  of  good  threshing  and 
in  order  to  insure  good  threshing,  you  must 
have  a  viner  feeder  that  separates  the  large 
forksful  of  vines  and  feeds  the  viner  as  con¬ 
tinuously  as  possible.  Continuous,  even  feed¬ 
ing  is  essential  to  best  results  on  any  viner. 
For  these  reasons,  over  three  thousand  Hama- 
chek  Ideal  Viner  Feeders  with  distributors 
have  been  manufactured  and  sold. 

Important  improvements  have  been  made 
on  Hamachek  Feeders  during  the  past  few 
years.  With  these  improvements  the  feeder 
requires  less  attention,  the  upkeep  is  reduced, 
and  its  efficency  is  increased. 


Th  is  is  the  fastest,  sturdiest,  most  reliable  Husker  ever 
built.  It  husks  from  120  to  160  ears  of  corn  per 
minute,  handling  all  the  corn  that  two  operators 
working  at  top  speed  can  possibly  feed.  And  it  does 
far  better  work  than  heretofore  believed  possible. 

Liberal  trade-in  allowances  for  all  old  machines. 
Modern  Canning  Equipment  for  ALL  Food  Products 


Our  standard  machine  is  now  made  so  that 
when  it  is  installed  its  feeding  end  is  about 
twenty  inches  lower  than  the  opening  in  the 
viner,  which  results  in  easier  pitching.  Long¬ 
er  feeders  can  be  furnished  for  convenience 
in  pitching  vines  from  the  ground. 

The  distributor  is  now  pivoted  so  that  its 
discharge  end  automatically  raises  when  too 
large  forksful  are  fed  into  the  feeder.  Any 
forkful  that  can  enter  between  the  distribut¬ 
or  and  the  conveyor  will  pass  into  the  viner 
without  clogging.  The  sides  of  the  feeder 
are  held  apart  with  cast  iron  braces  so  that 
the  discharge  end  is  free  to  raise  and  adjust 
itself  automically  according  to  the  size  of  the 
forkful  of  vines.  The  specially  designed  feed¬ 
ing  chains  are  now  heat  treated,  which  adds 
considerable  life  and  strength. 

FRANK  HAMACHEK 
MACHINE  CO. 

KEWAUNEE  »  »  WISCONSIN 


A-3-31 


Jllso  Manujacturers  of 

VINERS,  ENSILAGE  DISTRIBUTORS,  AND 
CHAIN  ADJUSTERS 
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When  administration  of  the  food  industry  codes  was 
transferred  last  January  to  the  NR  A,  the  Consumers 
Advisory  Board  of  that  organization  became  the  active 
advocate  of  the  ABC  grades,  just  as  the  Consumers 
Counsel  of  the  AAA  had  been  the  active  advocate  when 
the  canning  code  was  under  the  AAA. 

Similar  insistence,  since  the  issuance  of  the  Execu¬ 
tive  Order,  that  only  the  A  B  C  or  a  similar  system 
of  grade  labeling  would  meet  the  requirements  of  the 
Order,  have  both  delayed  final  action  on  the  question 
and  caused  confusion  and  uncertainty  in  the  industry. 

Throughout  all  the  negotiations  up  to  the  approval 
of  the  code  by  the  President,  the  industry’s  position  in 
opposing  the  ABC  system  as  unsound  and  unenforc- 
ible  was  the  subject  of  adverse  publicity  by  the  organ¬ 
izations  with  which  it  was  negotiating,  and  from  this 
publicity  it  was  apparent  that  the  A  B  C  or  some  simi¬ 
lar  grade-label  system  had  been  predetermined  as  the 
system  which  the  industry  must  accept  for  incorpora¬ 
tion  in  the  canning  code.  Following  is  a  summary, 
in  chronological  order,  of  the  negotiations  from  the 
time  that  the  canning  industry  code  was  signed  on 
May  29. 

On  June  28  the  industry,  through  an  appointing 
committee,  submitted  to  the  National  Recovery  Ad¬ 
ministration  the  names  of  the  members  of  the  industry 
selected  for  the  Committee  on  Standards  and  Labels 
required  by  the  Executive  Order  of  May  29. 

On  July  7  the  National  Recovery  Administration  ap¬ 
proved  the  personnel  of  the  Committee  on  Standards 
and  Labels  and  named  three  members  not  affiliated 
with  the  industry  to  act  in  an  advisory  capacity.  The 
personnel  of  the  Committee  on  Standards  and  Labels 
included  one  member  chosen  by  the  Division  Admin¬ 
istrator. 

Committee’s  Report  of  July  13  Not  Acted  On 

On  July  9-12  the  Committee  on  Standards  and  Labels 
prepared  a  preliminary  report  to  the  Division  Ad¬ 
ministrator. 

On  July  13  the  Committee  submitted  to  the  Division 
Administrator  its  recommendations,  with  the  state¬ 
ment  that  upon  his  approval  of  the  activities  proposed 
therein  the  Committee  would  immediately  undertake 
to  carry  them  out.  The  Committee  endorsed  the  rec¬ 
ommendation  of  National  Recovery  Administrator 
Hugh  S.  Johnson  as  to  scientific  research  to  develop 
quality  standards  that  would  be  enforcible  and  urged 
action  by  the  Administrator  for  National  Recovery 
looking  toward  procurement  of  funds  necessary  to  es¬ 
tablish  the  grades  contemplated  by  the  McNary-Mapes 
Act.  It  also  tendered  the  services  of  the  research  lab¬ 
oratories  of  the  National  Canners  Association,  and 
proposed  that  the  Home  Economics  Division  of  the  Na¬ 
tional  Canners  Association  conduct  a  consumer  survey. 
As  shown  later  in  the  record,  receipt  of  this  report 
was  never  acknowledged  by  the  Division  Adminis¬ 
trator. 

Publicity  Directed  to  Weakening  Industry’s  Position 

On  August  1,  however,  the  National  Recovery  Ad¬ 
ministrator  issued  a  press  statement  summarizing  re¬ 
ports  made  to  the  Division  Administrator  by  the  gov¬ 
ernment  advisory  committee  which  he  had  appointed. 


This  release  criticized  the  recommendations  of  the 
Standards  and  Labels  Committee  as  inadequate  and 
cited  the  grades  developed  by  the  Bureau  of  Agricul¬ 
tural  Economics  as  the  basis  for  formulating  the  stand¬ 
ards  contemplated  by  the  Executive  Order. 

On  August  16  the  National  Recovery  Administra¬ 
tion  issued  a  press  statement  announcing  the  appoint¬ 
ment  of  a  committee  of  wholesale  grocers  and  chain 
store  representative  to  advise  the  National  Recovery 
Administration  on  the  addition  of  grading  and  label¬ 
ing  provisions  to  the  canning  code. 

On  August  17  the  National  Recovery  Administration 
(prior,  of  course,  to  receipt  of  the  Committee’s  final 
report  which  was  not  submitted  until  September  26) 
issued  a  press  statement  announcing  that  the  Great 
Atlantic  and  Pacific  Tea  Company  had  confirmed  an 
agreemeyit  with  the  Division  Administrator  whereby 
the  company  would  use  all  canned  food  grades  that 
are  now  or  may  be  in  the  future  promulgated  by  the 
Department  of  Agriculture.  The  only  grades  then  pro¬ 
mulgated  were  the  ABC  grades  formidated  by  the 
BureoM  of  Agricultural  Economics. 

On  August  18,  the  National  Recovery  Administra¬ 
tion  issued  a  press  statement  incorporating  a  telegram 
from  the  president  of  the  Food  and  Grocery  Chain 
Stores  Association,  stating  that  representatives  of  the 
chain  stores  association  had  agreed  “to  immediately 
urge  the  adoption  of  the  standards  established  by  the 
Department  of  Agriculture  on  all  their  canned  foods 
or  to  assist  in  the  establishing  of  consistent  standards 
where  they  do  not  exist;  also  to  adopt  informative 
labeling  on  all  canned  goods  labels.” 

At  this  time  the  Committee  on  Standards  and  Labels 
had  received  from  the  Division  Administrator  no 
acknowledgment  of  its  report  of  July  13  or  any  indi¬ 
cation  of  the  Administrator’s  attitude  other  than  the 
press  statements  issued  by  the  National  Recovery  Ad¬ 
ministration  voicing  criticism  of  the  Committee’s  re¬ 
port  and  approval  of  the  ABC  grades  of  the  Depart¬ 
ment  of  Agriculture.  The  press  statement  of  August 
17  revealed  that,  while  the  question  was  still  under 
negotiation  with  the  canning  industry,  the  Division 
Administrator  had  been  negotiating  an  agreement  with 
distributors  as  to  their  labeling.  Moreover,  the  ex¬ 
piration  date  of  the  ninety-day  period  set  by  the  Execu¬ 
tive  Order  was  approaching.  Accordingly,  the  Com¬ 
mittee  on  Standards  and  Labels  met  on  August  28  to 
take  such  action  as  might  be  appropriate. 

Committee  Prepares  Descriptive  Labeling  Plan 

On  August  30  the  Committee  on  Standards  and 
Labels  submitted  a  report  to  the  Administrator  pro¬ 
posing  the  development  of  a  descriptive  labeling  plan 
and  agreeing  to  submit  definite  recommendations  for 
descriptive  labeling  of  at  least  four  important  factors. 
It  offered  this  plan  as  an  alternative  for  the  ABC 
or  similar  grade-label  system  which  it  had  definitely 
disapproved.  On  the  day  previous  to  the  submission 
of  this  report  the  Division  Administrator  orally  ad¬ 
vised  representatives  of  the  Committee  on  Standards 
and  Labels  that  the  ABC  grades  were  being  revised 
and  that  the  revised  grades  would  be  made  available  to 
the  Committee. 
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On  August  30  the  National  Recovery  Administration 
issued  a  press  statement  expressing  the  Administra¬ 
tor’s  gratification  that  the  industry  had  submitted  a 
definite  recommendation  which  was  looked  upon  as  a 
major  step  in  advance  toward  giving  the  consumer 
in  a  practical  manner  proper  and  definite  information 
regarding  canned  foods  products.  This  press  state¬ 
ment  also  announced  that  the  Administration  had 
agreed  to  a  further  30-day  period  for  the  development 
of  the  Committee’s  recommendations. 

On  September  4  the  National  Recovery  Administra¬ 
tion  issued  a  statement  to  the  press  embodying  the 
principles  outlined  by  the  Committee  on  Standards  and 
Labels  and  its  proposed  procedure  in  formulating  defi¬ 
nite  recommendations  for  labeling  individual  products, 
this  procedure  including  the  appointment  of  22  sub¬ 
committees  to  work  on  the  problem. 

Committee  Submits  Final  Report 
On  September  26  the  Committee  on  Standards  and 
Labels  submitted  its  final  report  with  specific  recom¬ 
mendations  for  amendment  of  the  Canning  Code  to 
provide  for  the  descriptive  labeling  of  seven  impor¬ 
tant  canned  foods,  and  with  information  as  to  the 
progress  on  descriptive  labeling  plans  for  six  addi¬ 
tional  products  and  the  procedure  for  extending  the 
system  to  cover  the  various  other  porducts  of  the 
industry. 

On  September  27  the  National  Recovery  Administra¬ 
tion  issued  a  press  statement  outlining  the  report  sub¬ 
mitted  by  the  Committee. 

Further  Publicity  Issued  Adverse  to  Canners 
On  October  1  the  National  Recovery  Administration 
issued  a  press  statement  embodying  a  report  by  the 
government  advisory  committee  to  the  Administrator 
criticizing  the  proposed  descriptive  labeling  plan  and 
stating  that  the  Department  of  Agriculture  was  revis¬ 
ing  its  A  B  C  standards  so  as  to  make  them  enforcible. 
The  advisory  committee’s  published  report  did  not 
state  that  in  the  revision  of  the  ABC  grading  system 
it  is  proposed  to  omit  flavor  as  a  grading  factor, 
although  this  was  orally  stated  by  representatives  of 
the  Department  of  Agriculture  at  the  time  the  Com¬ 
mittee  on  Standards  and  Labels  submitted  its  final 
report. 

On  October  4  the  National  Recovery  Administration 
issued  a  statement  to  the  press  embodying  the  criti¬ 
cism  of  the  descriptive  labeling  plan  made  by  the  Con¬ 
sumers’  Advisory  Board  and  urging  the  adoption  of 
the  A  B  C  or  similar  system. 

On  October  11  “Advertising  and  Selling”  published 
a  signed  article  by  the  Division  Administrator  in  which 
he  expressed  his  conviction  that  grade  labeling  of 
canned  products  is  both  feasible  and  advantageous. 
Despite  this,  he  stated  that  it  is  a  misconception  to 
suppose  that  the  government  intends  to  dictate  stand¬ 
ards  to  any  industry. 

On  October  13,  in  a  letter  to  the  Division  Adminis¬ 
trator,  the  Code  Authority  for  the  Canning  Industry 
formally  endorsed  the  Labeling  Committee’s  report. 

The  Situation  Summed  Up 
The  foregoing  record  reveals  that — 

The  industry  in  its  negotiations  involving  the  label¬ 
ing  question  has  been  confronted  from  the  outset  with 


La  Porte  Sanitary  Flexible  Steel  Conveyor 


Let  us  help  you  solve  your  belt  problems  by  using  our  belt  which 
is  entirely  sanitary  and  one  of  the  most  durable  and  inexpensive 
belts  on  the  market. 

Made  of  best  galvanized  ribbon  steel  in  any  length  and  practically 
any  width  with  an  especially  strong  edge. 

Manufactured  by 


LEONARD  SEED  COMPANY 


Seed  Growers  and  Breeders 


Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners*  seeds. 


CHICAGO 


Hansen  Pea  and  Bean  Filler 

T  Hansen  Com  Cooker  Filler  ~ 

Hansen  Frait  and  Vecetable  Hansen  Sanitary  Conveyor 
Filler  Boot 

Hansen  Sanitary  Kraut  Haiuen  Quality  Pea  Grader 
Filler  Hansen  Four  Roll  Beet 

Hansen  Automatic  Tomato  Topper 

Filler  Hansen  Sanitary  Gallon  FiBer 

^  Hansen  Whole  Grain  Corn  Cutter 

Hansen  Chili  Con  Came  Filler 


HANSEN  CANNING  MACHINERY  CORP. 
CEDARBURG,  WISCONSIN 
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a  determined  effort  by  proponents  of  A  B  C  grade 
labeling  to  force  this  system  on  the  canning  industry. 

After  years  of  propaganda  to  create  a  public  demand 
for  the  ABC  system  its  proponents  have  been  com¬ 
pelled,  because  of  criticism  on  the  unenforcibility  of 
this  system, — criticism  which  they  could  not  confute, 
— to  undertake  revision  of  the  ABC  grades.  Accept¬ 
ance  of  this  revision,  still  in  a  nebulous  stage,  is  now 
being  urged  with  all  the  assurance  that  the  ABC 
proponents  expressed  in  earlier  arguments  for  adop¬ 
tion  of  the  original  ABC  grades.  None  of  these  re¬ 
vised  grades  have  been  made  public. 

B.ecause  it  has  refused  to  be  driven  into  acceptance 
of  proposals  that  are  unsound  and  impractical,  the 
industry  has  been  subjected  to  adverse  criticism  and 
publicity  from  those  official  agencies  with  whom  it  was 
endeavoring  to  reach  a  practical  solution  of  the 
problem. 

Administrative  Council  Approves  Labeling  Committee's  Work 

At  a  meeting  of  the  Administrative  Council  of  the 
Association  on  October  20  the  following  resolution  was 
adopted : 

Whehieas  the  Committee  on  Standards  and  Labels  appointed 
pursuant  to  the  Executive  Order  of  May  29,  1934,  has  prepared 
and  submitted  to  the  National  Recovery  Administration  a  plan 
for  descriptive  labeling  of  canned  foods  based  upon  practical 
experience  in  the  production  and  marketing  of  these  products 
and  representing  the  most  advanced  step  that  can  be  recom¬ 
mended  in  the  light  of  present  knowledge;  be  it 

Resolved,  That  the  Administrative  Council  of  the  National 
Canners  Association  approve  the  report  of  said  Committee  on 
Stand.irds  and  Labeling  and  commend  the  committee  for  its 
comprehensive,  constructive  woi’k;  and  be  it 

Resolved,  That  the  Administrative  Council  approve  the  ap¬ 
pointment  by  President  E.  S.  Thorne  of  the  industry  members 
of  the  Committee  on  Standards  and  Labels  as  an  Association 
Committee  on  Descriptive  Labeling  and  urge  further  develop¬ 
ment  of  the  descriptive  labeling  plans  as  rapidly  as  investiga¬ 
tion  and  study  permit;  and  be  it 

Resolved,  That  the  Administrative  Council  recommend  the 
adoption  of  descriptive  labeling  by  the  industry  when  and  as 
new  label  supplies  are  required;  and  be  it 

Resolved,  That  the  Administrative  Council  recommend  to  the 
Code  Authority  of  the  Canning  Industry  active  continuation  of 
their  efforts  to  have  the  Canning  Code  amended  to  include  the 
amendments  recommended  in  the  final  report  of  the  Committee 
on  Standards  and  Labels. 


FRED  RABER  DEAD 

Fred  RABER  is  dead.  He  underwent  an  unsuc¬ 
cessful  operation  on  October  17th,  for  intestinal 
obstructions,  and  died  October  26th.  For  the  past 
eight  years  Fred  had  been  associated  with,  and  exten¬ 
sively  known  as  the  Eastern  representative  of  the 
Gallatin  Valley  Seed  Company,  Bozman,  Montana. 
His  replacement  will  be  extremely  difficult.  Previous 
to  this,  he  operated  a  field  brokerage  business  in  Mil¬ 
waukee.  For  the  past  twelve  years  his  time  was  spent 
among  canners,  not  only  in  Wisconsin,  but  generally, 
throughout  the  canning  States  east  of  the  Mississippi. 
His  genial  personality  caused  him  to  be  regarded  as  a 
staunch  friend  by  all  who  knew  him.  These  will  learn 
of  his  death  with  deepest  regret.  Fred  would  have 
been  thirty-seven  years  old  this  coming  November 
17th. 


CANNING  CODE  AUTHORITY  MEETING 
October  23-25,  1934 

AT  a  meeting  of  the  Canning  Code  Authority  in 
Washington  this  week  it  was  decided  to  adopt 
/  \a  policy  of  approving  petitions  for  flat  piece 
rates  when  an  industry  can  prove  that  a  proposed  rate 
will  give  the  workers  a  wage  reasonably  comparable 
to  the  time  rate  under  the  Code. 

Most  canners  of  such  products  as  shrimp,  oysters, 
clams,  tomatoes,  and  spinach  have  found  it  impossible 
to  keep  the  records  required  by  the  complicated  piece- 
rate  provisions  now  in  force  under  the  Code.  They 
want  to  substitute  a  system  that  will  do  away  with 
the  red-tape  and  at  the  same  time  guarantee  full  Code 
wages  to  the  workers. 

The  Code  Authority  also  agreed  upon  an  election 
plan  and  submitted  it  to  NRA  for  approval.  It  pro¬ 
vides  that  three  of  the  fifteen  members  of  the  Code 
Authority  must  be  small  canners,  nominated  and  elect¬ 
ed  by  small  canners. 

Confidence  was  expressed  in  a  report  submitted  to 
NRA  that  another  season  would  see  satisfactory  com¬ 
pliance  in  certain  regions  where  the  sudden  wage  in¬ 
crease  of  fifty  to  sixty  per  cent  under  the  Code  was 
not  generally  effective  this  year. 

Continued  support  of  the  Code  Authority  by  the  in¬ 
dustry  was  evidenced  by  the  report  of  the  Finance 
Committee,  which  called  attention  to  the  promptness 
with  which  assessments  have  been  paid. 

The  meeting  this  week  was  preliminary  to  the  final 
meeting  of  the  present  Code  Authority,  which  will  be 
held  in  December. 

Members  and  committee  members  attending  the 
meeting  were: 

Ralph  O.  Dulany,  Chairman 
John  H.  Dulany  &  Son, 

Fruitland,  Maryland. 


Elmer  E.  Chase,  Jr., 
Richmond  Chase  Co., 

San  Jose,  Calif. 

H.  A.  MacConaughey, 

Hawaiian  Pineapple  Co.,  Ltd., 
San  Francisco,  Calif. 

Fred  B.  Childs, 

Libby,  McNeill  &  Libby, 
Chicago,  Ill. 

Karl  K.  Mayer, 

Kuner-Empson  Co., 

Brighton,  Colorado., 

William  Clapper, 

Grimes  Canning  Corp., 

Des  Moines,  Iowa. 

Julian  McPhillips, 
Dorgan-McPhillips  Pkg.  Corp., 
Mobile,  Alabama. 

S.  E.  Comstock, 

Snider  Packing  Corp., 
Rochester,  N.  Y. 

Robert  C.  Paulus, 

Paulus  Bros.  Pkg.  Co., 

Salem,  Oregon. 

Harry  A.  White, 

California  Packing  Corp., 
San  Francisco,  Calif. 

F.  A.  Stare, 

Columbus  Foods  Corp., 
Columbus,  Wise. 

Frank  Gerber, 

Fremont  Canning  Co., 
Fremont,  Mich. 

Mark  Hutchinson, 

Michigan  Fruit  Canners, 
Fennville,  Mich. 

Francis  A.  Harding, 

Wm.  Underwood  Co., 
Watertown,  Mass. 

Guy  L.  Webster, 

G.  L.  Webster  Co.,  Inc., 
Cheriton,  Va. 

B.  F.  Julian, 

Marshfield  Supply  Co., 
Marshfield,  Mo. 

E.  B.  Cosgrove, 

Minnesota  Valley  Canning  Co., 
Le  Sueur,  Minn. 

B.  E.  Maling, 

Ray-Maling  Co.,  Inc., 
Hillsboro,  Ore. 

E.  G.  Montgomery, 

Executive  Secretary. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


This  publication  has  so  long  carried  high  the  ban¬ 
ner  of  higher  quality  in  canned  foods  it  is  with 
pleasure  we  find  a  newer  recruit  to  the  cause.  In 
the  current  issue  of  Food  Field  Reporter,  next  to  a 
cartoon  showing  Uncle  Sam  putting  the  canners 
through  their  act  in  arriving  at  standards,  we  read  in 
part  as  follows: 

“Some  thrifty  housewives  may  not  be  willing  to  pay 
ten  per  cent  extra  (because  of  advertising)  when  food 
is  cheap  and  so  plentiful  that  unsatisfactory  articles 
may  be  discarded.  Yet  the  same  thrift  may  cause 
housewives  to  pay  five  per  cent  extra  for  quality  insur¬ 
ance  when  a  mounting  food  budget  prohibits  wasted 
grocery  money — although,  of  course,  they  will  not  pay 
good  money  for  bunk  or  ballyhoo.” 

“Legitimate  advertising  from  the  consumer’s  point 
of  view,  is  largely  quality  insurance.  People  are  most 
interested  in  insurance  when  under  a  strain.  This 
year,  the  relative  strain — on  their  food  budgets — will 
be  heavy.  But  the  relative  cost  of  quality  insurance 
will  be  low.”  The  food  company  that  overlooks  these 
simple  principles  of  insurance  and  arithmetic  may  not 
be  fully  satisfied  with  the  arithmetic  of  its  sales  rec¬ 
ords  at  the  end  of  this  year.  Advertised  brands  of 
foods  have  always  gained  relatively  in  volume  in  times 
of  higher  food  prices,  and  the  phenomenon  is  again 
upon  us.” 

“Whether  the  advertised  brand  is  a  manufacturer’s 
or  not,  of  more  importance  is  the  completeness  of  its 
advertising  and  the  general  confidence  it  has  won. 
Distributors  who  have  generalized  their  advertising 
over  an  extensive  line  at  a  lower  cost  per  package 
should  also  look  to  the  quality  insurance  of  individual 
items.”  *  *  *  “Retailers  will  do  well  this  year 

to  scrutinize  carefully  the  quality  insurance  of  a  prod¬ 
uct  they  plan  to  push  for  volume  and  profit.” 

There’s  a  lot  of  food  for  thought  in  the  foregoing! 
“They  (the  housewives)  will  not  pay  good  money  for 
mere  bunk  or  ballyhoo.”  In  other  words,  if  you  are 
packing  a  competitive  line  and  pricing  it  way  down  to 
bottom  in  an  attempt  to  always  be  below  the  other 
fellow,  your  occasional  page  spreads  in  markets  you 
are  opening  and  your  circus  wagons  will  only  help 
you  arrive  sooner  at  a  point  where  you  finally  decide 
you  had  better  not  spend  so  much  money  in  advertis¬ 
ing.  In  past  years  the  few  packers  catering  to  price 
business  kept  carefully  away  from  advertising  effort 
of  any  sort  and  stayed  in  the  field.  Competitors 
anxious  to  develop  large  volume  quickly  have  taken 


to  advertising  in  big  smashes  and  spectacular  means 
of  attracting  the  consumers’  attention  to  their  prod¬ 
uct.  So  far  such  attempts  have,  in  the  main,  been 
abortive.  If  quality  is  not  in  the  can  housewives  will 
not  continue  to  be  fooled!  If  you  are  not  prepared 
to  back  up  your  advertising  claims  with  better  than 
average  quality  you  had  better  keep  on  supplying  your 
line  to  as  many  private  label  packers  as  possible  and 
let  them  do  the  advertising. 

In  the  past  few  years  we  have  seen  countless 
strained  vegetables  for  infant  feeding  introduced  to 
various  markets.  Two  are  still  leading  sellers.  They 
are  among  the  older  lines,  have  outstanding  acceptance 
among  consumers.  Their  quality  is  understood  and 
appreciated  by  users.  I  do  not  mean  newcomers  are 
not  packed  under  careful  supervision,  or  that  they  lack 
an  iota  of  quality.  They  simply  are  not  oustanding 
enough  in  quality  to  promptly  win  acceptance  from 
those  consumers  who  have  become  accustomed  to  the 
lines  longer  established.  Now  comes  a  nationally 
known  packer  on  the  market  with  a  strained  vegetable 
produced  under  a  new  process  and  admittedly  the  equal 
in  quality  of  any  on  the  market,  and  superior,  no  doubt, 
to  many.  The  packers  are  willing  to  at  once  make 
store-to-store  distribution  of  a  reasonable  quantity  in 
support  of  strong  local  advertising  campaigns.  Na¬ 
tional  advertising  will  accompany  the  initial  distribu¬ 
tion,  the  packers  will  win  acceptance  among  distribu¬ 
tors  and  consumers  alike  because  they  are  offering 
something  new  and  possibly  better. 

Established  packers  may  take  heart  after  reading 
the  statement,  “Whether  the  advertised  brand  is  a 
manufacturer’s  or  not,  of  more  importance  is  the  com¬ 
pleteness  of  its  advertising  and  the  general  confidence 
it  has  won.”  Those  of  you  who  have  honestly  tried  to 
pack  uniformly  high  quality  in  the  past,  and  sell  it  at 
a  fair  price  to  distributor  and  consumer  alike,  have 
nothing  to  fear  from  the  present  activities  concerning 
grade  labeling  Those  who  have  slipped  by  from  time 
to  time  and  verged  on  the  border  line  of  quality  under 
certain  factory  labels,  will  have  to  be  good  or  quit! 
Out  in  the  middle  west  a  packer  of  canned  r^  kidney 
beans  has  never  tried  to  fool  the  public.  Helias  never 
spent  large  sums  at  one  time  for  the  establishment  of 
his  brand  in  the  minds  of  consumers,  but  young  mar¬ 
ried  women  are  buying  his  pack  today  because  their 
mothers  bought  it  for  years  and  always  found  it  satis¬ 
factory  What  is  most  important,  they  always  found 
it  uniform.  Another  long  known  brand  in  common 
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territory  is  on  its  last  legs  because  its  present  owners 
have  milked  the  brand  dry  of  profit  possibilities.  Win¬ 
ning  confidence  is  a  hard  battle.  Holding  it  is  twice 
as  hard! 

If  your  quality  is  right,  start  this  fall  to  establish 
your  brand  a  little  more  strongly  in  a  few  markets 
at  least.  There  is  no  royal  road  to  public  favor. 
So  far,  expensive  as  it  is,  retail  selling  is  as  good  a 
method  as  any  for  getting  your  goods  into  fine  stores 
and  from  them  to  the  pantries  of  leading  housewives. 

In  a  market  with  which  I  am  especially  familiar,  a 
coast  canner  of  fruits  has  kept  his  line  in  spendid  de¬ 
mand  for  several  years.  This  season  a  larger  com¬ 
petitor  has  become  active  and  business  might  have 
fallen  off  for  the  first  packer.  As  a  matter  of  fact 
his  business  has  increased  instead  of  declining.  How 
was  this  accomplished?  Our  friend  put  on  a  third 
salesman  to  assist  the  two  already  employed.  They  see 
more  retail  customers  in  a  week  than  can  the  two  sales¬ 
men  for  the  canner  attempting  a  come-back.  They  are 
installing  effective  window  displays  all  the  time.  Sat¬ 
urday  sales  are  staged  in  leading  stores  each  week  end. 
Personal  contact,  maintained  and  enlarged  upon,  will 
keep  any  line  or  label  before  the  best  retail  grocers 
of  any  market. 

Not  every  canner  will  feel  he  can  afford  to  employ 
retail  salesmen  but  every  canner  does  have  a  man  call¬ 
ing  on  brokers  or  is  calling  on  them  himself.  You  or 
your  representative  should  commence  at  once  to  forget 
how  scarce  the  remaining  pack  of  your  commodity  may 
be  and  think  instead  of  how  much  better  yours  is  than 
is  that  of  any  competitor.  And  then  get  the  story 
over  to  your  trade  in  person  or  by  means  of  any  men 
you  have  selling  for  you.  Tell  the  tale  to  jobbers’  buy¬ 
ers  and  they  will  in  turn  spread  the  word  to  their  sales¬ 
men,  and  some  of  the  story  will  at  last  trickle  down  to 
the  retail  grocer  and  his  clerks. 

Certainly  most  canners  are  today  stressing  in  their 
own  minds,  at  least,  the  fact  they  are  packing  better 
quality  than  ever  before.  With  prices  high  and  stocks 
unsold  low  for  this  time  of  the  year,  you  can’t  very 
well  talk  price  all  the  time.  Even  if  you  have  no  idea 
of  starting  this  fall  a  campaign  to  popularize  your  line 
among  consumers  in  any  particular  area,  start  telling 
them  again,  through  your  distributors’  salesmen,  about 
how  much  better  your  line  is  than  the  one  people  know 
most  about. 

Some  may  be  skeptical  about  the  value  of  quality 
sales-talks  to  buyers,  but  they  would  be  surprised  to 
know  how  much  of  such  messages  are  retained  by  in¬ 
telligent  buyers  and  in  turn  passed  on  to  the  retail 
stores.  Your  quality  story  will  help  retail  grocers  con¬ 
vince  their  customers  that  your  line  carries  quality 
insurance  to  the  housewife,  and  that  is  what  she  will 
be  looking  for  this  fall  and  winter  more  than  ever 
before.  She  simply  can’t  afford  to  waste  her  money 
on  inferior  canned  foods.  And  although  markets  at 
times  are  depressed  on  common  fruits  and  vegetables, 
prices  on  “fresh”  things  from  the  farm  fields  this 
winter  will  be  high  enough  in  comparison  to  the  canned 
article  so  that  your  line  will  sell  in  proportion  if  you 
have  a  quality  appeal  and  see  to  it  that  your  buyers 
are  familiar  with  it. 


E.  B.  DEMINC  SELLS  CONTROL  OF  P.  A.  F. 

Under  date  of  October  30th,  the  Neio  York  Journal 
of  Commerce  says: 

DEMING  GETS  MILLION  FOR  CONTROL 
Control  of  the  Pacific  American  Fisheries,  Inc.,  of  Seattle, 
Wash.,  has  been  purchased  by  a  group  of  Eastern  capitalists 
from  E.  B.  Doming  of  Bellingham,  Wash.,  in  a  deal  involving 
about  a  million  dollars  in  cash,  it  is  learned  here.  The  stock 
transfer  is  one  of  the  largest  industrial  transactions  in  many 
years  in  the  Northwest.  While  relinquishing  the  control  of  the 
Pacific  American  Fisheries,  Inc.,  Mr.  Doming  has  stated  that  he 
is  retaining  a  substantial  interest  in  the  firm  and  will  continue 
as  chairman  of  the  board. 

Seattle  reports  that  the  principal  purchaser  is  given  as  a 
Chicago  holding  company,  used  by  the  Easterners  in  buying  the 
securities.  The  Chicago  concern’s  assets  are  put  at  $24,000,000. 
Its  directors  are  as  follows:  Stanley  Field  of  Field,  Glore  &  Co.; 
Dr.  R.  McLennan  of  Marsh  &  McLennan,  Inc.;  R.  A.  Bard  of  Lee, 
Higginson  &  Co.;  E.  A.  Cudahy  of  the  Cudahy  Packing  Co.; 
Harold  Beacom  of  Winston,  Strawn  &  Shaw;  H.  A.  Behrens  of 
Continental  Casualty  Co.;  F.  B.  Odium  of  the  Atlas  Corporation; 
C.  R.  Messinger  of  the  Oliver  Farm  Equipment  Co.  and  J.  O. 
McKinsey. 

In  discussing  the  transaction,  Mr.  Deming  stated  that  Frank 
L.  Taylor,  long  associated  with  him,  negotiated  the  deal.  The 
purchase  price  of  the  stock  was  remitted  to  Mr.  Deming  through 
the  Federal  Reserve  Bank  of  Seattle  over  the  week-end.  In  com¬ 
menting  on  the  transaction,  Mr.  Deming  later  made  the  follow¬ 
ing  statement:  “I  shall  continue  almost  as  actively  interested  in 
the  company  as  ever,  but  my  load  will  be  lighter  on  the  seventy- 
four  years  I  have  lived.  There  are  to  be  no  changes  in  the  per¬ 
sonnel  or  management  at  the  present,  maybe  none  at  any  time. 
Taylor  is  to  be  active  with  me  in  the  fisheries,  but  otherwise 
everything  will  go  right  along. 

“It  has  been  more  than  fifty  years  since  I  started  packing  fish. 
Relatives  and  friends  have  died  and  my  work  at  times  grew 
heavier.  Now,  since  the  death  of  my  son,  I  have  nothing  left 
but  the  women  folks.  It  seems  prudent  for  me  to  set  my  business 
in  order  while  I  am  still  in  possession  of  my  faculties.  I  love 
the  business  and  shall  keep  at  it,  but  may  take  it  easier  from 
now  on.” 

The  company’s  pack  of  salmon  this  year  was  upward  of 
700,000  cases  with  the  market  in  the  best  shape  for  several 
years. 

CANNERS*  CONVENTIONS 

NOTE — Secretaries  will  help  their  meetings  and 
render  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

NOVEMBER  12-13,  1934 — Wisconsin  Canners,  Hotel 
Schroeder,  Milwaukee,  Wis.  Annual. 

NOVEMBER  22-23,  1934 — Indiana  Canners,  Claypool 
Hotel,  Indianapolis,  Ind.  Annual. 

NOVEMBER  22,  1934 — Pennsylvania  Canners,  Hotel 
Yorktowne,  York,  10  A.  M.  Annual. 

DECEMBER  11-12,  1934 — Ohio  Canners.  Annual. 

Hotel  Deshler-Wallick,  Columbus,  Ohio. 
DECEMBER  11-12, 1934 — Tri-State  Packers.  Annual. 
DECEMBER  13-14,  1934 — New  York  State  Canners, 
Hotel  Seneca,  Rochester,  N.  Y.  Annual. 
JANUARY  3-4-5,  1935 — Northwestern  Canners  at 
Portland,  Oreg. 

JANUARY  13-18,  1935 — National  Canners,  National 
Brokers,  Canning  Machinery  and  Supplies,  Hotel 
Stevens,  Chicago.  Machinery  Show. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


FOR  SALE— 3  Knapp  Can  Labeling  Machines;  Ayars 
Fillers;  2  Ayars  Can  Conveyor  Coolers;  Standard 
Sealing  and  Compression  Unit;  Knapp  Boxer;  Alum¬ 
inum  Kettles;  U.  S.  Bottle  Rinser.  Priced  right  for 
quick  disposal. 

Address  Box  A-1988  care  of  The  Canning  Trade. 


For  Sale  —  Factories 


FOR  SALE— 3  Corn  Canning  Factories  in  good  corn 
section. 

No.  1— New  Vienna,  Ohio.  Thoroughly  modern, 
60,000  can  per  day  capacity;  unfailing  water  supply; 
2  warehouses;  on  main  line  B.  &  0.  between  Cincin¬ 
nati  and  Chillicothe;  on  State  Route  28. 

No.  2— Centerville,  Ohio.  Thoroughly  modern,  60,000 
can  per  day  capacity;  electric  powered,  good  water; 
2  warehouses;  on  branch  of  Pennsylvania  R.  R.  ten 
miles  South  of  Dayton;  within  one  mile  of  State 
Route  48. 

No.  3— South  Lebanon,  Ohio.  Smaller  plant,  40,000 
can  per  day  capacity;  good  machinery  and  water 
supply;  one  warehouse;  within  20  miles  of  Cincinnati 
and  30  miles  of  Dayton;  one  half  mile  from  main  line 
of  Pennsylvania  R.  R. 

For  further  information  address 

Maple  &  Maple,  Lebanon,  Ohio. 


FOR  SALE  or  EXCHANGE— On  account  of  age,  will 
sell  or  exchange  Florida  grapefruit  cannery  for  pro¬ 
perty  in  states  of  Maryland,  New  York,  New  Jersey, 
Pennsylvania  or  Ohio. 

J.  M.  Bradac,  Brooksville,  Fla. 


Complete  line  of  CANNING  MACHINERY 
for  any  canning  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 


Situations  Wanted 


POSITION  WANTED— In  Middlewest  by  packer  of  whole  tcm- 
atoes,  tomato  catsup,  puree,  etc.  Have  had  14  years  of  practi¬ 
cal  experience.  Can  furnish  references. 

Address  Box  B-1984  care  of  The  Canning  Trade. 


POSITION  WANTED— Looking  for  employment  and  investment 
with  live  organization.  Have  had  twenty  years  of  success  as 
a  practical  canner,  broker  and  salesman.  References  as  to 
charater,  ability  and  financial  standing. 

Address  Box  B-1991  care  of  The  Canning  Trade . 


POSITION  WANTED— In  canning  or  preserving  plant.  College 
trained  with  8  years  experience  from  mechanic  to  manager, 
packing  general  line  and  specialty  products,  as  preserves  (vac- 
pan),  fruit  and  vegetable  by-products,  spaghetti,  etc.  Can 
furnish  excellent  references. 

Address  Box  B-1987  care  of  The  Canning  Trade. 


POSITION  WANTED — By  Salesman,  acquainted  with  jobbers, 
chain  stores,  and  brokers  in  Maryland,  New  York  City  and 
New  York  State.  Forty  years  old;  married;  twenty  years  sell¬ 
ing  experience.  Desires  to  connect  with  live  quality  manu¬ 
facturer. 

Address  Box  B-1990  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  of  a  canning  factory. 
Have  had  20  years  experience  canning  fruits  and  vegetables. 
Can  build  canning  plants  and  install  machinery.  Can  furnish 
good  references. 

Address  Box  B-1983  care  of  The  Canning  Trade. 


POSITION  WANTED — Chemist  and/or  Production  Manager. 
Experienced  in  jellies,  preserves  (vacuum-pan),  spaghetti,  soups, 
tomato  products  and  similar  foods.  Eastern  urban  location 
desired. 

Address  Box  B-1992  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED — Meat  packing  Superintendent  with  successful  sales 
experience.  Capable  of  developing  meat  specialties  and  market¬ 
ing  same.  Central  West  location.  Give  full  particulars  and 
salary  expected. 

Address  Box  B-1993  care  of  The  Canning  Trade. 


WANTED — By  established  manufacturer  in  glass  and  tin  of  qua¬ 
lity  tomato  products,  relishes,  preserves,  jellies  and  several 
specialties,  a  man  highly  experienced  in  these  and  preferably 
additional  products.  He  must  have  experience  as  superintend¬ 
ent,  or  assistant  superintendent,  in  modern  food  manufacturing 
of  a  wide  line.  Please  give  details  in  your  first  letter,  all  of 
which  will  be  held  strictly  confidential. 

Address  Box  B-1994,  care  of  The  Canning  Trade. 
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Canning  Machinery 

for  all  the  various  fruits,  veget¬ 
ables,  sea  foods,  etc. 

Write  for  catalog. 


Robint-Beckett  Can  Clmaning  Machine 
For  removing  dirt  and  rust  from  tops,  bottoms  and  bodies  of  cans 

A.  K.  ROBINS  &  COMPANY,  Inc. 

Lombard,  Concord  and  West  Falls  Ave., 

BALTIMORE,  MD. 


Landreths  Crown  Picked  Certified  Tomato 


D.  LANDRETH 

BUSINESS  FOUNDED  1784 


Last  year  we  had  only  Crown  Picked  Certified 
Marglobe  Tomato.  We  have  been  asked  so  many 
times  for  Crown  Picked  Certified  of  other  varieties, 
that  this  year  we  have  Crown  Picked  Certified  of  the 
following  varieties:  — 

Marglobe  Bonny  Best  Greater  Baltimore 
Break  O’Day  Landreth  Sunrise 

This  Seed  is  saved  from  the  first  hands  or  the 
first  ripened  fruit  from  the  Certified  fields  only.  This 
is  earlier,  naturally,  than  the  other  pickings.  By  rea¬ 
son  of  the  way  this  seed  is  saved,  we  can  save  but  a 
few  pounds  to  the  acre. 

We  also  have  for  the  first  time.  Brown’s  Special 
Tomato,  well-known  in  Maryland  and  Delaware. 

Write  for  prices  on  Tomato  or  any  other 
varieties  of  seeds.  We  have,  as  usual,  all  other  varie¬ 
ties  of  Tomato  Seed,  both  Certified  and  Uncertified. 

Tomato  Seed  sold  only  in  sealed  cardboard  lithograph  packages 
of  I / 4,  1/2  and  I  lb.,  the  Crown  Picked  Certified  wrapped  in  moist- 
proof  cellophane.  All  the  Seed  is  treated. 


SEED  COMPANY, 

150  YEARS  IN  BUSINESS 


More  Insurance 
Stronger  Protection 

Broader  Coverage 

»  » 

At 

LESS  COST 
Throush 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michisan  Avenue 
CHICAGO  ILLINOIS 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Dangerous  Time  for  Canners  Holding  Goods — Be  on  Your 
Guard — Low  Jobber  Inventories  Will  Mean  Enforced  Heavy 
Buying — Situation  Genuine  and  Solid 

Danger — For  the  canner  who  feels  that  he  must 
sell  some  goods  every  day  or  every  week,  this  is 
a  dangerous  period.  The  distributors  have 
bought  quite  well,  compared  with  the  buying  of  the 
past  three  years,  and  now  they  are  busy  getting  the 
goods  out,  and  their  money  in.  This  is  the  fashion  of 
the  times :  turn  the  money  over  often  and  at  frequent 
intervals.  Time  was  when  a  real  wholesale  grocer 
bought  his  entire  year’s  supply  either  as  futures  or  as 
spots  during  or  just  at  the  close  of  the  canning  season 
— when  prices  are  always  the  lowest — and  rested  easy, 
dealing  out  the  supply  as  the  season  rolled  on,  and 
taking  his  profits.  It  was  an  event  when  one  of  them 
found — or  thought  he  found — that  he  had  bought  more 
than  he  would  need,  and  could,  therefore,  sell  some 
to  another  wholesaler.  That  is  how  they  earned  the 
title  ‘wholesaler.’  But  today  with  practically  the  en¬ 
tire  consumer  season  ahead  of  them,  some  of  them 
are  grabbing  the  profits  by  reselling  among  them¬ 
selves.  The  penny  in  sight  is  all  they  can  see.  They 
might  profitably  ponder  “Sufficient  for  the  day  is  the 
evil  thereof.”  This  re-selling  takes  orders  away  from 
first  hands,  makes  the  market  seem  even  quieter  than 
it  is,  and  still  further  worries  the  order-hungry  seller. 
And  of  course  the  brokerage  fraternity,  speaking  of  it 
as  a  whole,  makes  a  living  only  when  it  is  selling. 
The  combination  produces  a  dangerous  situation  for 
the  canner  who  still  has  some  goods  to  sell,  but  not 
if  he  understands  it.  And  that  is  the  purpose  of  this 
warning. 

The  canned  foods  market  is  quiet  but  prices  are  firm 
and  confidence  continues  complete.  It  is  just  the  lull 
before  more  active  buying  after  the  turn  into  the  New 
Year.  So  be  on  your  guard  against  false  rumors — 
and  rumors  are  “most”  generally  false.  You  will  be 
told  that  the  buyers  are  on  strike  against  present 
prices ;  that  the  size  of  the  packs  has  come  home  to  the 
buyers  and  they  regard  prices  as  too  high  on  that  ac¬ 
count  ;  that  southern-grown  produce  is  coming  into  the 
market,  etc.,  etc.  In  the  vernacular  of  the  street  this  is 
all  pure  “bunk.”  Some  few  odd  lots  of  various  kinds 
of  goods,  it  is  true,  are  being  cleaned  out  to  avoid  the 
expense  of  heating  warehouses;  but  you  may  write 
it  down  that  the  bulk  of  the  surplus  goods  in  canners’ 
hands  is  strongly  held,  because  they  know  that  after 
the  turn  of  the  year  there  will  be  a  premium  paid  over 
present  prices.  Despite  all  the  bally-hoo  of  the  poli¬ 


ticians,  business  is  vastly  improved,  and  with  the  po¬ 
litical  disturbance  out  of  the  way,  as  it  will  be  this 
week,  the  advance  will  be  even  greater  because  more 
confident.  The  people  are  continuing  to  eat  canned 
foods  in  tremedous  quantities,  and  the  supplies  now 
going  out  are  going  onto  the  shelves — not  into  storage 
— and  will  soon  be  gone.  The  canned  foods  buyer  will 
be  able  to  show  the  boss  an  inventory  pleasingly  small, 
as  it  will  be.  But  what  about  the  buying  rush  to  re¬ 
store  that  inventory  after  the  showing  has  been  made  ? 
Keep  your  feet  under  you ;  don’t  be  stampeded.  They 
will  clean  up  the  packs,  leaving  no  carryovers,  to  a 
greater  extent  than  they  did  last  year,  and  that  was 
almost  total. 

The  canned  foods  situation  is  genuine  and  solid. 
The  quarterly  Canned  Foods  Stock  report,  just  out, 
says :  “Practically  a  complete  cleanup  in  canned  toma¬ 
toes  of  1933  pack  ...  is  indicated  on  October  1st.” 

THE  MARKET — There  is  a  little  softness  in  sauer¬ 
kraut.  That’s  because  they  are  packing  it  now,  and  it 
will  pass  off.  Sweet  potatoes  are  in  much  the  same 
condition,  but  they  will  get  better  if  only  because  there 
is  too  small  profit  in  packing  at  present  prices.  Pump¬ 
kin  has  suffered  an  easing,  also,  because  they  are  pack¬ 
ing  it,  and  there  are  always  some  who  think  they  can 
sell  at  such  time  lower  than  later,  when  they  know 
what  the  costs  are.  It  is  an  old  disease  in  this  in¬ 
dustry,  aggravated  possibly  by  the  false  teachings  of 
the  efficiency  experts  who  spawned  hand-to-mouth 
buying. 

Grapefruit  canning  has  begun,  and  while  there  may 
be  some  little  of  this  “quick-canning,  quick-selling” 
epidemic  shown,  we  do  not  expect  to  see  much  of  it. 
Those  canners  showed  too  good  judgment  last  year  in 
selling  the  whole  pack  down  to  the  bare  boards,  at  a 
fair  price,  and  they  will  do  it  again.  Sure,  some  stray 
dogy  may  lag  behind  and  be  picked  up  by  the  snipers, 
but  the  run  of  the  pack  will  be  handled  well,  or  w'e 
miss  our  guess. 

The  winter  is  coming  on  slowly  but  steadily,  and  as 
it  grows  colder  the  appetite  improves,  especially  for 
winter-packed  goods,  such  as  oysters,  baked  beans, 
hominy,  and  sauerkraut.  But  don’t  fall  into  the  mis¬ 
take  of  packing  soaked  peas  and  soaked  limas.  There 
are  enough  of  both  of  these  itenis  in  the  canned  fresh 
or  succulent  state.  How  a  canner  can  expect  to  build 
a  creditable  reputation  packing  both  the  fresh  and  the 
dried  is  more  than  w^e  have  ever  been  able  to  figure 
out.  It  is  something  like  trying  to  have  a  reputation 
as  a  truthful,  honest  man  and  a  liar  at  the  same  time : 
it  is  so  hard  to  tell  just  when  you  are  getting  which. 

Next  week  the  Convention  season  opens,  with  the 
Wisconsin  Canners  meeting  at  Milwaukee,  and  we  will 
then  begin  to  see  what  the  canners  are  thinking  about. 
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NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  "The  Canning  Trade” 

Market  Continues  Firm  and  Confident — The  Big  Salmon  Deal — 
Jobbers  Well  Supplied,  Demand  Is  Lacking — Grapefruit  Can- 
I  ning  Begins 

New  York,  November  1st,  1934. 

HE  SITUATION — New  business  did  not  attain 
impressive  totals  during  the  week  under  review, 
but  the  markets  were  holding  up  well  in  the  face 
of  curtailed  trading.  Reports  of  price  shading  in  to¬ 
matoes  were  heard  in  local  trade  circles,  but  these 
rumored  transactions  were  generally  for  odd  lots,  and 
represented  clearances  of  small  unsold  stocks  by  a  few 
scattered  packers,  and  as  such  did  not  “make”  the 
market.  Wholesale  distributors  were  concentrating 
their  attention  to  a  considerable  extent  on  holiday 
lines,  with  staples  naturally  taking  a  back  seat. 

THE  OUTLOOK — The  near  term  outlook  indicates 
a  quiet  market,  with  the  next  move  up  to  the  canners. 
Distributors  are  apparently  well  covered  on  their  re¬ 
quirements  for  the  remainder  of  1934,  and  will  not 
re-enter  the  market  to  any  extent  until  after  their 
year-end  inventories.  In  the  meantime,  most  packers 
with  carryover  stocks  are  content  to  hold  their  sup¬ 
plies  in  warehouses,  convinced  of  an  adequate  demand 
and  probably  better  prices  during  the  coming  spring 
season.  Packers  with  small  surpluses  which  they  are 
anxious  to  clear  before  the  end  of  the  year,  will  have 
to  resort  to  price  concessions  in  most  instances  if  they 
are  to  move  their  goods,  it  is  believed. 

SALMON  DEAL — One  of  the  most  important  trans¬ 
actions  in  the  canning  industry  for  some  time  past 
was  reported  this  week  with  the  sale  by  E.  B.  Deming 
of  Bellingham,  Washington,  of  the  controlling  interest 
in  Pacific  American  Fisheries,  Inc.,  for  a  reported  con¬ 
sideration  of  $1,000,000  cash.  Although  selling  con¬ 
trol  of  the  company,  Mr.  Deming  retains  a  substantial 
stock  interest  in  the  company  and  continues  as  chair¬ 
man  of  the  board.  Eastern  financial  interests  are  re¬ 
putedly  the  purchasers.  Announcing  the  sale,  he  said : 
“I  shall  continue  almost  as  actively  interested  in  the 
company  as  ever,  but  my  load  will  be  lighter  on  the 
74  years  I  have  lived.  There  are  to  be  no  changes  in 
the  personnel  or  management  at  the  present,  maybe 
none  at  any  time.  It  has  been  more  than  fifty  years 
since  I  started  packing  fish.  Relatives  and  friends 
have  died  and  my  work  at  times  grew  heavier.  Now, 
since  the  death  of  my  son,  I  have  nothing  left  but  the 
women  folks.  It  seems  prudent  for  me  to  set  my  busi¬ 
ness  in  order  while  I  am  still  in  possession  of  my  facul¬ 
ties.  I  love  the  business  and  shall  keep  at  it,  but  may 
take  it  easier  from  now  on.” 

TOMATOES — Demand  for  new  pack  southern 
standard  tomatoes  has  lagged  during  the  week,  with 
prices  in  the  open  market  holding  unchanged  at  the 
previous  week’s  levels,  although  reports  of  conces¬ 
sions  in  a  few  instances  persist.  California  packers 
are  also  showing  firm  views  on  the  market,  as  is  the 
case  with  midwestern  canners. 


NC  TRADE 

CORN — Standards  have  moved  in  limited  volume 
during  the  week,  at  an  inside  price  of  $1.05  per  dozen, 
with  fancy  offered  in  limited  volume  at  a  range  of 
$1.25  to  $1.35  per  dozen,  according  to  brand  and  quan¬ 
tity.  Buyers  are  not  taking  on  additional  stocks  of 
fancy  corn  in  any  volume,  but  are  reputedly  working 
in  hand-to-mouth  volume,  picking  up  replacement  sup¬ 
plies  as  needed. 

PEAS — With  standards  sweets  generally  held  at  a 
minimum  of  $1.25  per  dozen,  cannery,  and  fancy 
grades  substantially  higher,  buying  interest  has  ebbed. 
Distributors  apparently  are  sufficiently  well  stocked 
for  prompt  and  nearby  requirements,  and  are  not  add¬ 
ing  to  their  inventories.  Canners,  on  the  other  hand, 
continue  to  show  firm  price  views,  notwithstanding 
current  lack  of  buying  interest. 

FRUITS — Buyers  are  taking  in  shipments  from  the 
Coast  in  good  volume,  and  with  current  requirements 
taken  care  of,  little  new  business  for  Coast  shipment 
is  reported.  Home  fruit  and  jelly  preserving  this  year 
was  below  normal,  reports  indicate,  and  this  should 
make  for  a  broader  market  for  the  commercial  packs 
before  the  1935  fruit  season  is  at  hand.  Coast  pack¬ 
ers  are  firm  in  their  price  views,  and  carryover  stocks 
are  gradually  cleaning  out. 

GRAPEFRUIT — The  Florida  packing  season  got 
under  way  in  full  volume  this  week,  and  a  fair  amount 
of  business  on  prompt  shipment  fancy  grapefruit  is 
reported,  with  the  market  holding  at  a  range  of  95 
cents  to  $1.05  per  dozen,  according  to  brand,  f.  o.  b. 
Florida  canning  points  or  Tampa.  Early  buyers 
profited  this  year,  and  will  generally  have  a  slight 
edge  on  their  competitors  in  the  matter  of  laid-down 
cost  at  distributing  points. 

SHRIMP — There  has  been  a  moderate  inquiry  for 
new  pack  shrimp  reported  this  week,  with  the  market 
showing  a  steady  to  strong  undertone  at  $1.15  per 
dozen  for  medium  and  $1.20  for  large,  f.  o.  b.  Gulf  can¬ 
neries.  Distributors  are  still  somewhat  upset  over  the 
labeling  of  their  private-brand  purchases  which  have 
been  made  from  canneries  operating  under  Federal  in¬ 
spection  for  the  first  time  this  season,  it  is  indicated. 

THE  A.  &  P.  STRIKE — Considerable  interest  has 
been  shown  by  the  local  brokerage  fraternity  over  the 
labor  troubles  which  have  engulfed  the  Great  Atlantic 
and  Pacific  Tea  Company  this  week,  and  the  progress 
of  the  company’s  orderly  withdrawal  from  the  Cleve¬ 
land  market  is  being  watched  with  considerable  inter¬ 
est.  It  is  generally  felt  that  consummation  of  the 
chain’s  treat  to  completely  abandon  its  Cleveland  op¬ 
erations  will  make  for  greatly  improved  market  con¬ 
ditions  for  canners  and  brokers  serving  the  trade  in 
that  area,  inasmuch  as  some  $20,000,000  in  annual 
volume  has  been  handled  by  the  A.  &  P.  chain  in  that 
market. 

PINEAPPLE — Hawaiian  pineapple  has  been 
bought  in  good  volume  during  the  month  just  ended, 
due  to  a  general  trade  belief  that  prices  for  fancy  pack 
would  work  toward  higher  levels  before  the  close  of 
the  year.  Substantial  purchases  have  been  made  for 
intercoastal  shipment  over  the  balance  of  the  year, 
and  distributors  have  built  up  their  stocks  on  this 
item  to  a  considerable  extent. 
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CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade" 

Some  Wholesalers  Working  Overtime — Good  Business  Expected 
to  Continue — Cherries  Stir  Interest — Control  Promised — 
Tomato  Canning  Stopped — Peas  Re-selling — Corn 
Holding  Well — The  Big  Show  Is  Over. 

Chicago,  November  1,  1934. 

OUR  EDITORIAL — In  issue  of  October  29,  was 
a  dandy.  Hope  many  of  your  readers  will  pass  that 
information  along  to  their  friends.  It  sure  hit 
the  nail  on  the  head. 

GENERAL  MARKET — Our  wholesale  grocers  are 
busy,  many  of  them  working  overtime,  trying  to  get 
caught  up  with  their  orders.  The  chains  report  en¬ 
couraging  volume.  As  far  as  canned  food  values  are 
concerned,  these  remain  unchanged.  With  the  possible 
exception  of  a  slight  easiness  in  tomatoes,  which  we 
cover  fully  under  that  heading,  the  balance  of  the  line 
is  one  of  strength.  Merchants  in  the  Chicago  territory 
are  confident  that  continued  good  business  will  rule 
the  balance  of  old  1934. 

PACIFIC-AMERICAN  FISHERIES— Everyone  in 
Chicago  is  complimenting  Ed  Deming  upon  what  looks 
like  a  very  good  move  on  his  part.  Ed  (as  he  is  famili¬ 
arly  called  by  many  here)  has  reached  that  age  of  life 
when  he  should  retire  from  the  extreme  activities  that 
are  so  necessary  in  the  fish  game.  Reports  have  it  that 
Ed  sold  his  controlling  interest  in  the  Pacific-American 
Fisheries  for  one  million  dollars.  A  mighty  tidy  sum 
that  is.  Here’s  hoping  that  Ed  will  live  long  to  enjoy  it. 

R.  S.  P.  CHERRIES — This  item  has  been  in  the  lime¬ 
light  due  principally  to  the  fact  that  there  was  a  meet¬ 
ing  in  Chicago  a  few  days  ago  and  out  of  it  comes  the 
report  that  the  1935  crop  will  be  controlled,  canners 
and  growers,  licensed,  etc.,  all  along  the  idea  and  plan 
of  the  California  peach  control. 

Some  workable  plan  will  undoubtedly  be  welcomed 
by  all  connected  with  the  cherry  end  of  the  business 
because  it  hasn’t  been  any  path  of  roses  for  either  the 
canner,  the  grower,  or  for  that  matter — the  distributor 
— these  past  3  or  4  years. 

The  market  on  No.  10  select  red  sour  pitted  cherries 
ranges  from  $4.75  to  $5,  f.  o.  b.  cannery.  It  is  under¬ 
stood  that  No.  2  select  red  sour  pitted  cherries  are 
scarce  and  the  market  firm  at  $1.05  to  $1.10. 

TOMATOES — On  Sunday  morning,  October  28th, 
a  real  killing  frost,  the  first  practically  speaking  of  the 
season  put  a  stop  to  all  the  late  canning  of  tomatoes 
in  Indiana  and  Illinois.  Those  late  pack  tomatoes 
were  naturally  not  quite  up  to  snuff  as  applied  to  color, 
solidity,  etc.,  and  the  canners  packing  ’em  made  slight¬ 
ly  lower  prices  in  order  to  get  them  into  consumption 
quickly.  The  result  was  a  slight  easiness  in  the  mar¬ 
ket.  Today’s  going  prices  are :  standard  Indiana  No.  1 
tin  55c,  No.  2  tin  82l/^c,  No.  2V2  tin  $1.15,  No.  10  tin 
$4 ;  extra  standard  Indiana  No.  1  tin  60c,  No.  2  tin  90c, 
No.  21/2  tin  $1.25,  No.  10  tin  $4.50,  f.  o.  b.  Indiana  and 
Illinois  shipping  points. 


PEAS — Brokers  prominent  in  the  pea  line,  particu¬ 
larly  Wisconsin  packing,  report  a  slowing  up  of  de¬ 
mand.  One  feature  of  this  market,  however,  is  the 
re-sale  lots  that  are  coming  to  light.  When  such  re-sale 
offerings  cover  scarce  items  as  No.  10  tin  Alaska  peas, 
ready  buyers  are  found. 

CORN — This  item  is  pursuing  its  normal  course. 
Some  mighty  poor  quality  offered  as  fair  standards 
is  cropping  up  at  90c  to  95c  cannery,  but  No.  2  tin 
good  standard  corn  $1  to  $1.05,  f.  0.  b.  Midwest  fac¬ 
tories,  is  the  basis  at  which  the  major  sales  are  being 
recorded.  A  little  No.  10  tin  extra  standard  corn  was 
offered  in  this  market  a  few  days  ago  at  $6,  f.  o.  b. 
Wisconsin  factory. 

PUMPKIN — Quite  a  little  business  has  been  noted, 
due  to  the  Halloween  and  Thanksgiving  demand,  but 
lower  prices  have  ruled  lately.  Out  of  Indiana  it  is 
possible  to  buy — No.  2  tin  fine  quality  pumpkin  at  55c, 
No.  21/2  tin  fine  quality  pumpkin  at  65c,  No.  10  tin 
fine  quality  pumpkin  at  $2.50,  f.  o.  b.  Indiana  factory. 

SAUER  KRAUT — This  market  too  has  taken  a  bit 
of  a  drop  and  canners  that  were  holding  firm  at  $1 
for  No.  21^  fancy  are  now  quoting  at  85c.  Some  can¬ 
ners  too  are  offering  at  75c  to  80c,  f.  o.  b.  factory. 

CENTURY  OF  PROGRESS— Tonight  is  the  close 
of  the  Greatest  Fair  that  ever  was  held.  Your  corre¬ 
spondent  has  mentioned  the  Century  of  Progress  in 
quite  a  number  of  his  weekly  reports  during  the  past 
two  years  but  now — guess  the  final  has  been  written. 

Having  visited  the  Fair  many  times,  the  impression 
has  been  gained  that  much  was  done  to  drive  home  to 
the  millions  of  visitors  the  purity,  the  wholesomeness, 
the  economy  and  convenience  of  canned  foods.  Thanks 
to  the  American  can  Company;  Libby,  McNeill  & 
Libby;  the  Heinz  Company,  and  several  others. 

jt  jt 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade" 

Another  Good  Week — Demand  Holding  Well — Good  Oyster 
Weather  Arriving — Oyster  Conditions — Market  Prices  Hold¬ 
ing  Well 

Mobile,  Ala.,  November  1st,  1934. 

SHRIMP — The  shrimp  pack  in  this  section  moved 
fairly  well  this  past  week  and  the  indications  are 
right  now  that  we  are  going  to  have  another  good 
week,  because  the  week  opened  up  with  fair  weather 
and  a  temperature  around  60  degrees. 

The  raw  headless  shrimp  market  has  been  pretty 
quiet  this  past  week,  and  while  increased  production 
was  no  doubt  a  factor,  yet  oysters  usually  affect  the 
consumption  of  shrimp  at  this  time  of  the  year.  Folks 
are  “oyster  hungry”  and  when  the  season  opens  they 
just  have  to  get  their  fill. 

The  demand  for  canned  shrimp  is  holding  up  well, 
but  production  this  season  has  been  at  such  low  ebb 
that  there  is  no  large  accumulation  of  stock  and  the 
canners  are  not  concerned  as  to  whether  they  move 
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them  now,  because  they  know  that  they  will  readily 
move  the  stock  soon  after  the  season  closes. 

The  shrimp  produced  last  week  were  of  large  size, 
and  due  to  the  fact  that  we  have  not  had  heavy  rains 
and  heavy  northers  to  drive  the  small  shrimp  into  the 
bay  from  the  rivers,  the  trawlers  find  plenty  of  fine, 
large  shrimp  in  the  bay,  without  having  to  go  in  the 
Gulf  for  them. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  per  dozen  for  No.  1  medium;  and 
$1.20  per  dozen  for  No.  1  large,  f.  o.  b.  cannery. 

OYSTERS — The  weather  started  off  cold  this 
week  and  we  look  for  increased  consumption  of  oys¬ 
ters,  which  invariably  comes  with  the  drop  in  the 
temperature. 

Oysters  are  in  better  shape  now  for  soup  and  stews 
than  they  will  be  when  they  get  real  fat,  because  they 
have  a  stronger  flavor. 

As  the  oyster  gets  fatter,  it  loses  some  of  its  flavor, 
therefore  a  medium  plump  oyster  is  better  for  eating 
raw.  On  the  other  hand,  a  real  fat,  plump  oyster  is 
better  for  frying  because  it  holds  its  size  and  shape 
better.  But  regardless  of  which  is  better  for  one  pur¬ 
pose  or  another,  the  fact  is  that  everyone  wants  a  fat 
oyster  and  they  are  considered  in  their  prime  of  con¬ 
dition  when  the  oyster  is  real  fat  and  plump. 

'  The  tide  in  the  bay  controls  the  condition  of  the 
oyster  to  a  great  extent,  yet  the  temperature  of  the 
water  also  plays  an  important  part,  and  this  is  the 
reason  why  oysters  are  fatter  in  the  winter  months. 
A  high  tide  with  an  oversupply  of  salt  water  from 
the  gulf  or  ocean  will  make  oysters  poor,  and  a  low 
tide  with  a  good  mixture  of  fresh  water  from  the 
creeks  and  streams  will  fatten  the  oysters.  Never¬ 
theless,  too  much  fresh  water  will  kill  the  oyster  and 
heavy  rainy  seasons  that  bring  down  too  much  fresh 
water  into  the  'bay  have  been  known  to  destroy  the 
oysters  on  the  reefs.  This  was  the  case  in  Alabama 
about  five  years  ago.  The  Alabama  oyster  reefs  have 
never  recovered  fully  from  this  disaster,  notwithstand¬ 
ing  that  the  state  has  replanted  the  reefs  and  efforts 
have  been  made  to  put  them  back  in  condition. 

The  canning  of  oysters  in  this  section  is  expected 
to  start  on  or  about  December  1,  but  a  good  deal  de¬ 
pends  on  the  condition  of  the  oysters,  because  they 
have  to  be  at  their  best. 

It  is  necessary  that  oysters  be  fairly  fat  and  plump 
and  the  weather  cold,  as  the  fatter  the  oyster  is,  the 
greater  is  the  yield  of  meat  per  barrel.  A  barrel  of 
fat  oysters  will  yield  approximately  twenty  cans  of 
five  pounds  each  of  meat,  whereas  a  poorer  oyster 
will  only  yield  about  fifteen  cans,  and  so  on  down  the 
line. 

The  weather  too  has  to  be  cold  so  that  the  oysters 
will  keep  in  the  shell  until  they  are  shucked  and 
cooked. 

The  price  of  spot  cove  oysters  is  $1.10  per  dozen  for 
five  ounce  and  $2.20  per  dozen  for  ten  ounce,  f.  o.  b. 
factory.  '  '  i  >*^1^ 

The  price  of  the  new  pack  cove  oysters  is  $1.05  per 
dozen  for  five  ounce  and  $2.10  per  dozen  for  ten  ounce, 
f.  0.  b.  factory.  * 


CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

This  State  Election-minded — Buying  Again — Peach  Holdings 
Low — Good  Tomato  Growing  Weather — Asparagus  Moving 
Steadily — Will  Pack  Spinach — Salmon  Has  Set  a 
Record  on  Sales — juice  Family  Increasing. 

San  Francisco,  November  1st,  1934. 

ELECTION-MINDED — Canners  and  brokers  who 
can  be  inveigled  into  getting  their  minds  off  the 
forthcoming  gubernatorial  elections  report  that 
business  in  canned  foods  continues  to  be  quite  brisk 
on  the  lines  still  in  stock.  Trading  slowed  down  for 
a  time  when  canners  began  to  post  withdrawal  notices 
but  buyers  are  back  again  and  sales  are  quite  satisfac¬ 
tory,  considering  the  heavy  purchases  made  early  in 
the  season.  Canners  comment  on  the  fact  that  it  is 
now  quite  easy  to  sell  a  size  or  a  grade  other  than  that 
called  for  by  buyers,  the  trade  having  come  to  a  real¬ 
ization  that  stocks  are  badly  broken  and  that  holdings 
in  first  hands  are  limited.  Reports  from  distributing 
centers  indicate  that  both  wholesalers  and  retailers 
have  been  enjoying  a  good  business  of  late,  consumers 
having  stocked  up  freely  in  anticipation  of  higher 
prices  This  is  looked  upon  as  a  highly  encouraging 
sign,  since  consumption  is  always  heavier  when  the 
pantries  of  the  public  are  well  stocked. 

PEACHES — That  the  reports  of  canners  of  the 
heavy  movement  of  peaches  in  recent  months  have 
not  been  exaggerated  is  bourne  out  by  statistics  re¬ 
cently  released  showing  unsold  stocks  of  this  fruit  as 
of  September  30.  These  indicate  that  unsold  hold¬ 
ings  on  this  date  amount  to  2,814,436  cases,  or  less 
than  the  carryover  at  the  end  of  the  season  in  some 
recent  years.  Holdings  consisted  of  1,643,751  cases 
of  halves,  930,934  cases  of  sliced  peaches,  and  all  other 
peaches,  239,751  cases.  Stocks  of  many  items  are 
very  low  and  it  will  be  but  a  comparatively  short  time 
until  further  withdrawals  will  be  necessary,  especially 
in  No.  10s. 

TOMATOES — Warm  weather  continues  the  rule  in 
the  tomato  growing  sections  of  the  State,  and  pack¬ 
ing  is  still  under  way,  but  deliveries  from  growers  are 
getting  very  light  and  most  plants  are  operating  but 
one  or  two  days  a  week.  Quite  a  few  canners  are  out 
of  the  market,  although  some  may  be  able  to  offer  some 
standards  a  little  later.  Prices  are  still  tending  up¬ 
ward,  especially  in  minimum  quotations,  with  No.  10s 
higher  in  standards  and  puree.  Puree  from  whole 
ripe  tomatoes  is  now  quoted  at  $4  minimum,  with  some 
packers  asking  $4.25. 

ASPARAGUS — Little  has  been  heard  of  asparagus 
of  late,  but  this  article  has  been  moving  off  steadily 
at  regular  list  and  canners  are  wondering  if  there  will 
*be  anything  left  by  spring.  There  is  no  such  a  thing 
as  complete  stocks  in  first  hands  and  buyers  are  ac¬ 
cepting  whatever  is  offered.  All  Green  is  especially 
firm  and  sales  seem  to  be  at  the  full  list  price. 
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SPINACH — A  winter  pack  of  spinach  will  be  made 
again  this  year  but  no  announcement  has  been  made 
as  yet  of  the  acreage  that  has  been  arranged  for.  It  is 
not  expected  that  the  pack  will  be  as  large  as  that  of 
last  year,  when  special  efforts  were  made  to  put  up  a 
large  early  pack  to  meet  a  shortage. 

SALMON — While  there  is  a  lot  of  canned  salmon 
to  be  moved  the  market  is  firm  and  some  buyers  are 
commencing  to  place  belated  orders,  convinced  at  last 
that  prices  will  go  no  lower.  The  feeling  is  general 
that  the  Government  will  make  some  heavy  purchases 
of  pink  salmon  for  relief  purposes,  and  this,  coupled 
with  the  expected  light  run  on  reds  next  year,  has 
served  to  strengthen  the  market  in  face  of  a  large 
pack.  According  to  figures  compiled  by  the  New  Eng¬ 
land  Fish  Co.,  of  Seattle,  sales  of  Alaskan  salmon  for 
the  three  months  period  ending  September  30  were 
4,430,447  cases,  breaking  all  former  records.  Sales 
for  the  corresponding  period  last  year  ago  were  2,766,- 
567  cases.  The  pack  and  carryover  amounted  to  about 
8,000,000  cases,  which  is  a  lot  of  salmon,  but  distribu¬ 
tors  seem  to  feel  that  it  can  be  moved  by  the  way  they 
have  been  placing  orders 

JUICES — The  family  of  canned  juices  is  getting 
much  attention  these  days ;  new  members  are  being  re¬ 
ported  with  interesting  regularity  The  interesting 
feature  is  that  the  sale  of  fruit  juices  seem  to  stimu¬ 
late  the  demand  for  the  fruit  itself,  rather  than  other¬ 
wise.  Packers  of  pineapple  express  the  opinion  that 
the  sale  of  pineapple  juice  helps  the  sale  of  the  fruit, 
and  vice  versa,  one  helping  develops  a  taste  for  the 
other.  Canned  orange  juice  is  becoming  quite  popular 
and  cannot  be  said  to  be  interfering  with  the  sale  of 
oranges.  Grapefruit  juice  is  getting  quite  a  wide  dis¬ 
tribution  and  now  comes  prune  juice,  with  an  adver¬ 
tising  campaign  to  direct  attention  to  its  value.  To¬ 
mato  juice  is  a  well-established  product  and  there  are 
few  who  would  say  that  it  has  cut  into  the  sale  of 
canned  tomatoes.  Peach  and  apricot  juice  has  been 
canned  on  an  experimental  scale  and  may  be  offered 
commercially  soon. 

CAMSE  LABEL  EXHIBIT 

HE  well  known  and  progressive  house,  the  Gamse 
Lithographing  Co.,  Inc.,  Baltimore,  Md.,  had  an 
exhibit  of  labels  and  advertising  material  at  the 
Grand  Central  Palace,  New  York  City,  from  October 
8th  to  14th.  This  exhibit  was  in  the  charge  of 
Herman  Gamse,  President 
LeRoy  L.  Gamse 

William  H.  Hyde,  of  their  New  York  office 
Thousands  of  men  and  women  from  all  parts  of  the 
United  States  visited  the  Grand  Central  Palace,  New 
York  City,  during  that  week,  and  were  very  favorably 
impressed  and  complimented  the  Gamse  Lithographing 
Company  on  their  exhibit. 

Of  all  the  label  houses  in  the  United  States,  the 
Gamse  Lithographing  Company  were  the  only  exhibi¬ 
tors  at  the  Grand  Central  Palace.  This  certainly  shows 
aggressiveness  and  progress. 

Many  new  contacts  and  friends  were  made  and  Mr. 
Herman  Gamse  is  very  much  pleased  with  the  results. 


N.  R.  A.,  OHIO  COMPLIANCE  BOARD,  CANNERS 
CODE 

HE  Compliance  Committee  of  the  Canning  Indus¬ 
try  of  Ohio  met  at  Columbus,  Ohio,  October  20th. 
Those  present  were  E.  C.  Thatcher,  Evan  Reichel- 
dorfer,  James  Stoops,  Theo.  Vandervort,  Wm.  Camp¬ 
bell,  Geo.  Wenger.  Those  absent:  C.  Webb  Campbell, 
H.  W.  Brinker,  R.  C.  Sharp  and  H.  G.  Pressing  who 
resigned. 

The  Board  proceeded  to  organize,  selecting  Geo. 
Wenger,  Gypsum  Canning  Co.,  Port  Clinton,  Ohio, 
Chairman,  who  was  given  the  power  to  choose  the 
Executive  Secretary.  Chairman  Wenger  then  named 
Roy  Irons,  Executive  Secretary. 

This  is  to  announce  that  the  Committee  is  ready  to 
function  on  written  complaints  of  non-compliance  of 
labor,  wage  and  trade  practices  under  the  canners  code. 

Send  all  complaints  in  writing  either  to  the  chairman 
or  executive  secretary. 

j* 

KIEFER  OPENS  DISPLAY  ROOM 

SPACE  of  considerable  size  on  the  third  floor 
of  the  factory  has  been  designated  by  The  Karl 
Kiefer  Machine  Company,  Cincinnati,  as  a 
Display  Room.  At  least  one  machine  of  each  type 
manufactured,  or  representative  types,  will  shortly 
take  its  place  in  what  the  company  hopes  will  be  one 
of  the  most  attractive  displays  of  machines  anywhere, 
a  display  which  is  to  include  large  photographs  of 
representative  installations  of  Kiefer  equipment 
throughout  the  land. 

According  to  E.  E.  Finch,  General  Manager,  who  is 
extremely  well-known  in  the  trade,  business  with  the 
Karl  Kiefer  organization  has  been  and  continues  to 
be  exceptionally  flourishing.  He  states  that  only  re¬ 
cently  extra  space  has  been  acquired  for  manufactur¬ 
ing  and  company  plans  embrace  further  expansion 
before  long.  With  repeal,  the  Kiefer  plant  found  itself 
engulfed  in  a  whirlpool  of  new  business  which — added 
to  its  general  lines  and  to  the  vast  business  which  the 
return  of  beer  brought  the  company — has  resulted  in 
the  busiest  year  and  the  biggest  volume  year  in  the 
entire  history  of  the  company,  which  dates  back  35 
years. 

COME  OVER  ON  OUR  SIDE 

“Mr.  Chairman,”  said  the  speaker,  “there  are  so 
many  ribald  interruptions  I  can  scarcely  hear  myself 
speaking.” 

“Cheer  up,  Guv’nor,”  said  a  voice.  “You  ain’t 
missin’  much!” 

“Susan,  you  are  placing  the  knives  and  forks  left- 
handed.” 

“That’s  all  right,  ma’am,  gimme  a  hand  with  the 
table  and  we’ll  turn  it  round.” 
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'GRAMS  of  INTEREST 

B.  F.  JULIAN,  Marshfield  Supply  Company,  Marsh¬ 
field,  Missouri,  has  been  approved  by  NRA  to  fill  the 
vacancy  in  the  Canning  Code  Authority  made  by  the 
resignation  of  Porter  S.  Lucas,  Crane,  Missouri. 

BECOMING  POPULAR.  Avocados,  formerly  a  fruit 
in  the  luxury  class,  have  become  quite  popular  in  re¬ 
cent  years  and  are  now  available  at  half  and  even  one- 
quarter  the  former  price.  They  are  also  being  offered 
in  several  manufactured  forms  and  may  soon  be 
canned.  Avocado  mayonnaise  has  been  on  the  market 
a  couple  of  years  and  now  comes  avocado  mustard. 
The  avocado  pulp  is  shipped  here  from  Hawaii  for  re¬ 
manufacture,  but  use  will  probably  soon  be  made  of 
the  California  product,  since  the  fruit  is  now  being 
grown  there  on  a  large  scale. 

COLUMBUS  FOOD  CORPORATION,  Columbus, 
Wisconsin,  will  build  a  large  pea  cannery  at  McAllen, 
Texas,  if  the  experimental  cannery  which  they  are 
now  locating  proves  successful. 

A  CANNING  AND  COLD  STORAGE  PLANT  is 
being  built  for  the  Mississippi  State  College,  State  Col¬ 
lege,  Mississippi.  For  the  present  the  plant  will  be 
used  for  the  canning  of  drought  cattle,  after  which 
it  will  be  turned  over  to  the  College  for  instruction 
purposes. 

APTE  BROTHERS  CANNING  COMPANY,  Miami, 
Florida,  who  operate  several  canneries  in  Florida,  Dela¬ 
ware  and  South  Carolina,  are  reconditioning  the  old 
Lee  County  Packing  Company  plant  at  Fort  Myers, 
Florida,  and  will  operate  it  on  the  six  months’  basis, 
packing  grapefruit  and  tomatoes. 

THE  AAA  SET  OCTOBER  31st  as  the  date  for  a 
hearing  in  San  Francisco  on  the  case  of  the  California 
Canning  Peach  Growers,  charged  with  violation  of  the 
Federal  license  affecting  the  industry.  The  organiza¬ 
tion,  which  has  canneries  at  Oakland  and  San  Jose, 
has  been  ordered  to  show  cause  why  its  license  to  sell 
cling  peaches  should  not  be  suspended  or  revoked.  It 
is  charged  with  submitting  incomplete  reports  on  un¬ 
loading  points,  unloading  fruit  not  allocated  or  graded, 
selling  fruit  below  minimum  prices,  and  failing  to  sub¬ 
mit  complete  records. 

GEORGE  W.  McCOMAS  AND  COMPANY,  Mon¬ 
rovia,  Maryland,  has  been  incorporated  with  1500 
shares  capital  at  $50  par.  George  W.  McComas,  Paul 
Zimmerman  and  George  W.  Sponseller  are  the  incor¬ 
porators. 

THE  COLUMBIA  RIVER  PACKERS  ASSOCIA¬ 
TION,  Astoria,  Oregon,  will  install  another  line  aboard 
its  floating  salmon  cannery  “Memnon,”  doubling  the 
canning  capacity  of  the  ship.  38,000  cases  were  packed 
this  season  aboard  the  “Memnon”  in  Puget  Sound  and 
Alaskan  waters. 


G.  H.  BAKER,  INCORPORATED,  Aberdeen,  Mary¬ 
land,  has  been  incorporated  with  a  capital  of  500  shares 
at  $10  par  to  engage  in  the  canning  business.  G.  H. 
Baker,  Louise  L.  Baker  and  P.  T.  Baker  are  the  incor¬ 
porators. 

THE  MOR-PAK  PRESERVING  CORPORATION, 
packers  of  figs,  has  leased  its  building  at  Stockton, 
California,  to  the  Lawrence  Warehouse  Company. 

THE  SAN  JUAN  ISLANDS  CANNERY,  Friday 
Harbor,  Washington,  is  building  a  pea  cannery  at  Mt. 
Vernon,  Washington. 

THE  STANDARD  FRUIT  PRODUCTS  COMPANY, 
1430  Orleans  Street,  Chicago,  has  been  organized  by 
Charles  Green,  A.  B.  Rotche  and  G.  A.  Crain,  to  manu¬ 
facture  preserves,  jellies  and  marmalades. 

THE  TEXENE  PACKING  COMPANY,  Wilmington, 
Delaware,  has  received  approval  of  its  application  to 
operate  a  cannery  in  the  State  of  Texas.  'Authorized 
capitalization  $100,000. 

COL.  PHILLIPS  WINS  DINNER.  Walter  P.  Chrys¬ 
ler,  who  owns  a  shooting  lodge  near  Cambridge,  Md., 
lost  a  wager  with  Col.  Albanus  Phillips  that  he  could 
raise  enough  tomatoes  to  be  eligible  for  the  Ten-Ton- 
Tomato  Club.  Mr.  Chrysler  now  has  to  give  a  diamond- 
back  terrapin  dinner  to  Mr.  Phillips. 

Two  Dorchester  farmers  who  did  make  the  ten-ton 
grade  are  A.  R.  Peterson,  of  Airey,  and  Russell  P. 
Smith,  of  Cambridge.  Mr.  Peterson  grew  an  average 
of  12.77  tons  to  the  acre  and  Mr.  Smith  11.26  tons. 


Representatives  of  the  fertilizer  industry  in 
all  of  the  Southern  States  will  meet  at  the  Atlanta- 
Biltmore  Hotel,  Atlanta,  Georgia,  for  the  tenth 
annual  Southern  Fertilizer  Convention  on  November 
12  to  14. 

Charles  J.  Brand,  Executive  Secretary  and  Treas¬ 
urer,  the  National  Fertilizer  Association,  announces 
that  several  distinguished  speakers  will  address  the 
gathering.  The  program  will  include  many  timely 
discussions  on  fertilizers  and  the  operation  of  the  Code 
for  the  fertilizer  industry. 

Fertilizer  producers  who  plan  to  attend  the  conven¬ 
tion  have  been  invited  to  enter  a  “Code  Kickers’  Tour¬ 
nament,”  a  feature  which  promises  to  be  both  amusing 
and  practical. 

The  annual  dinner  will  be  held  on  Tuesday  evening, 
November  13.  Southeastern  railroads  have  in  effect 
a  low  round  trip  rate  available  to  those  who  wish  to 
attend  the  convention,  and  it  is  expected  that  railroads 
in  other  sections  will  tender  a  reduced  fare. 

Delegates  at  the  meetings,  in  addition  to  participat¬ 
ing  in  sessions  devoted  to  industry  problems,  will  have 
an  opportunity  to  hear  several  addresses  on  general 
agricultural  developments  of  interest  to  members  of 
the  fertilizer  industry. 


FERTILIZER  CONVENTION  TO  BE  HELD  AT 
ATLANTA 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date, 

Baltimore  figures  corrected  by  these  Brokers :  JThomas  J,  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y."  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 


White  Colossal,  No.  .  t2.45 

Peeled,  No.  2^ . . . 

Large,  No.  2V^ .  t2.45 

Peeled.  No.  2% _ _ _ 

Medium,  No.  2V'! .  2.50  . 

Green  Mammoth,  No.  2,  round  cans  1.90  t2.00 

Medium,  No.  2 .  _.... 

Large,  No.  2 . .  ........  ........ 

Tips,  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq .  ........  . . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . . 


BAKED  BEANSt 


16  oz . 50  . 

No.  2%  . 90  . 

No.  10  .  3.25  . 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .70  t•72’^ 

Standard  Cut  Green,  No.  10 .  3.35  t3.50 

Standard  Cut  Wax,  No.  2 . 85  . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 70  t.70 

Standard.  No.  10 .  8.60  t3.60 

LIMA  BEANSt  (F,  O.  B.  Factory) 

No.  2  Tiny  Green .  1.45  tl.35 

No.  10  .  7.00  . 

No.  2  Medium  Green .  1.20  fl-lO 

No.  10  . . 

No.  2  Green  and  White . 86  . 

No.  10  . 4.25  . 

No.  2  Fresh  White . 80  t.75 

No.  10  .  4.00  . 

Soaked,  No.  2 . 

BEETSt 

Baby,  No.  2 .  1.40  tl.30 

Wliole,  No.  2 .  1.00  . 

Whole,  No.  21/2 .  1.16  . 

Whole.  No.  10 .  3.50  . 

Cut.  No.  2 . 80  . 

Cut.  No.  2% .  1.00  . 

Cut,  No.  10 .  3.25  . 

CARROTSt 

Standard  Sliced,  No.  2 . 76  ........ 

Sliced.  No.  10 . 3.76  . 

Standard,  Diced,  No.  2 . 70  . 

Diced,  No.  10 .  3.60  . 


CORN* 

Golden  Bai.tam,  Fancy,  No.  2, 


Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 .  1.35  . 

Extra  Standard,  No.  2 .  1.25  . 

Standard,  No.  2 .  1.16  . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 .  1.05  . 

Standard,  No.  2 .  1.00  tl.OO 

Standard,  No.  10 .  ....... 

HOMlNYt 

Standard  Split,  No.  2,  Tall . 60  ....... 

No.  2 1/2  . 75  . 

No.  10  .  2.90  . 

MIXED  VEGETABLES^ 

Standard,  No.  2 . 70  ........ 

No.  10  .  8.76 _ 

Fancy,  No.  2 . 80  ........ 

No.  10  .  4.26  . 

OKRA  AND  TOMATOESt 


Standard,  No.  2 . 

No.  'in  . 

PEASI  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . . 

No.  2  Fancy  Sweeta,  28_....„«_...... 

No.  2  Kaiii-y  Sweeta.  3b . . 

No.  2  Fancy  Sweeta,  4s_.._.___.... 

No.  2  KHiiey  Sweeta.  5a . . 

No.  2  Std.  Sweeta,  6b._ . . 


No.  1  Elarly  June,  4s . 80  . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s .  1.35  . 

No.  2  Std.  Alaskas,  3s .  1.20  tl.l5 

No.  2  Std.  Alaskas.  4s .  1.10  tl.05 

No.  10  Std.  Alaskas,  2a . ........ 

No.  10  Std.  Alaskas,  3s . . . 

No.  10  Std.  Alaskas,  4s .  6.00  . 

PUMPKIN* 

Standard,  No.  2^.... .......  ...._ 

No.  3  . 85  . 

No.  10  .  2.90  . 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . 

No.  214  .  1.00  tl.l6 

No.  3  . 

No.  10  .  3.05  t3.75 

SPINACH* 


Standard,  No.  2 . 

No.  2Vi  . 

No.  3  . 

No.  10  . 

California,  f.  o.  b.  Coast* 

Standard,  No.  2^4 . 

Standard,  No.  10 . 


.87  V2 . 

1.15  tl.15 

Too  t3.75 

.  tl.l5 

.  t3.75 


SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  .  1.05 

(Triple)  No.  2  (with  tomatoes)..., . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .76  ........ 

No.  2%  . 86  t.90 

No.  3  . 95  1.00 

No.  10  .  3.00  t3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 60  . 

I'.  O.  B.  County . 57  Vi . 

No.  2  . 90  . 

F.  O.  B.  County . 85  . 

No.  3  .  1.30  . 

F.  O.  B.  County .  1.25  . 

No.  10  .  4.25  . 

F.  O.  B.  County .  4.15  . 

Standard.  No.  1 . 52Vi  t.52Vi 

F.  O.  B.  County . 50  . 

No.  2  . 82V4 . 

F.  O.  B.  County . 77V2  t.80 

No.  2Vi  .  1.121/2 . 

F.  O.  B.  County .  1.10  . 

No.  3  .  1.20  tl.l7Vl> 

F.  O.  B.  County .  1.16  . 

No.  10  .  3.86  . 

F.  O.  B.  County .  3.76  *3.76 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . 

Standard,  No.  1  Trimmings . 62V4 . 

No.  10  Trimmings .  4.26  . 


TOMATO  JUICE* 

No.  1  . 

No.  10  .  *3.00 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 .  ....... 

Michigan.  No.  10 . 

New  York,  No.  10..................................  . . 

Pennsylvania,  No.  10,  water .  3.90  3.60 


Pa.,  No.  3 . . . 

Pa.,  No.  10,  solid  pack .  4.00  . 

APRICOTS*  (California) 

Choice,  No.  2V4 .  2.50  *2.60 

B’ancy,  No.  2Vi . 

BLACKBERRIES* 


Standard,  No.  2 . . . . . 

No.  8  . 

No.  10  water .  6.26 

No.  2,  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 


No.  10  . . .  6.76  *6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 . . 

White  Syrup,  No.  2 . . . . 

Extni  Preserved.  No.  2 . . 

N.  Y.  Red  S.  Pitted.  No.  10 .  6.25  . 

California  Standard,  2Vi .  *2.10 

Choice,  No.  2Vi .  *2.30 

Fancy,  No.  2Vi .  *2.45 


GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . 

No.  1  Juice . 

No.  2  Juice . 

No.  5  Juice . . 

PEARS* 


Standards,  Keifer  No.  2,  in  syrup....  1.00  ........ 

No.  10  .  4.60  . 

California  Bartletts,  Standard  2V4--  1.75  *1.75 

Fancy  .  *2.20 

Choice  .  2.00  *1.96 

Standard,  No.  10.....,................— ........  ......_  *6.76 


CANNED  FRUITS— Continued 


PEACHES* 


Balto.  N.Y. 


California  Standard,  No.  2V4,  Y.  C.  1.86  *1.65 

Choice,  No.  2V4.  Y.  C .  2.10  *1.75 

Fancy.  No.  2V..  Y.  C .  *1.95 

Extra  Sliced  Yellow,  No.  1  Tails....  _  _ 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack .  *4.26 


PINEAPPLE* 


Hawaiian  Sliced,  Extra,  No.  2V4 _  2.26  *1.80 

Sliced,  Standi^  No.  2^.„ . —  — tl.70 

Sliced,  Extra,  No.  2 . .  *1.50 

Sliced,  Standard,  No.  2 . .  *1.46 

Shredded,  Syrup,  No.  10 . — . 

Crushed,  Extra,  No.  10 . .  7.00  *6.25 

Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 . — 


RASPBERRIES* 

Black  Warter,  No.  2 . .  ....—  _ _ 

Rod,  Water,  No.  2 .  — 

Black,  Syrup,  No.  2 .  — ....  — 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 .  »...._ 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . .  . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2V4 .  2.40  *2.60 

No.  10s  .  9.00  *8.60 


Canned  Fish 


HERRING  ROE* 

16  o*..  Factory . .  ...... 

No.  2,  17-oz.  cans.  Factory...........^ . 

No.  2,  19-oz.  cans,  Factory......._ . . 


LOBSTER* 


Flats,  1-lb.  cases,  1  doz .  6.25 

V4-lb.  cases,  1  doz .  3.25 

^-Ib.  cases,  1  doz . 


OYSTERS* 

Standards,  4  oz . . . .  ........ 

6  oz _ _  1.10  *1.10 

8  oz . 

.  10  oz .  *2.20 

Selects,  6  oz . .  — . 


SALMONS 

Red  Alaskas,  Tall  No.  1. 

Flat,  No.  1/2 . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

Flat.  No.  V4 . 

Pink,  Tall,  No.  1 . 

Pink,  Flat,  No.  V4 . 

Sockeye  Flat,  No.  1 . 

Flat,  No.  V4 . 

Chums,  Tall  . 

Medium,  Red,  Tall . 


1.67V4*1.70 
.  *2.36 

L42V4 . 

1.66  . 

1.17V4 . 

1.07y2*1.05 
.80  *.76 

2.92  V4 . 

1.85  . 

1.02V4*1.00 
1.22  V4 . 


SHRIMPS 


Dry,  No.  1 .  1.10  *1.16 

Wet,  No.  1,  Large .  1.10  *1.20 

SARDINES  (Domestic),  per  case  S 

V4  Oil,  keyless .  2.60  *2.75 

V4  Oil,  keys .  2.90  *3.20 

V4  Oil,  Tomato,  Carton .  *3.60 

V4  Oil,  Carton .  3.25  *3.45 

V4  Mustard,  keyless . - .  2.60  '*3.20 

'V,  Mustard,  keyless .  2.35  . 

California  Oval,  No.  1,  24*s..«— .....  1.60  

TUNA  FISHS  (California),  per  case 

White,  V48  . — .  7.80  _ 

White,  la _ 18.66  _ 

Blue  Fin,  V4s . 4.86  — .... 

Blue  Fin,  la...... . ....„„  — 

Striped,  V4a  . 8.66  ....... 

Striped,  V4a  . 6.00  — 

Striped,  Is  . — ....  8.85  ....... 

Yellow,  V4**  Fancy. . — 4.66  — 

Yellows,  V4s,  Fancy . 7.30  . 

Yellow,  la  . . — 18.66  — 
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General  Utility 
Filler 


For  Water,  Brine,  Syrups  and 
Tomato  Juice, 


Fills  any  size  of  Can — full  or  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Cannera  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  arc  welcome. 


GOOD  IMPERSONATOR 

Judge:  “What’s  the  charge  against  this  man,  offi¬ 
cer?” 

Officer:  “Vagrancy,  your  honor.  He  was  loafing 
around  a  street  corner  all  afternoon.” 

Judge:  “Ah,  impersonating  an  officer;  thirty 
days  in  jail.” 

SAYS  THE  LIFE  OF  THE  PARTY 

Tom:  “I  saw  Brown  the  other  day  treating  his 
wife  the  way  I  wouldn’t  treat  a  dog.” 

Jack:  “Great  Scott!  What  was  he  doing?” 

Tom :  “Kissing  her.” 

SHOULD  USE  FLASHLIGHT 

“Lillian,”  said  mother  severely,  “there  were  two 
pieces  of  cake  in  the  pantry  this  morning,  and  now 
there  is  only  one.  How  does  this  happen?” 

“I  don’t  know,”  said  Lillian,  regretfully.  “It  must 
have  been  so  dark  that  I  didn’t  see  the  other  piece.” 

DUCKING  DAYS  ARE  BACK 

The  return  to  fashion  of  the  cart-wheel  hat  is 
reminding  many  an  old-timer  of  the  story  about  the 
irate  lady  on  the  trolley,  who  turned  indignantly 
to  a  male  passenger  and  said : 

“Sir,  your  glass  eye  has  broken  my  hat  pin.” 

“Please,  I  want  some  soap  with  an  extra  strong 
perfume,”  the  small  boy  said  to  the  proprietor  of 
the  handy-man’s  store. 

The  man  behind  the  counter  looked  askance  at  his 
small  customer. 

“What’s  the  idea,  my  lad  ?”  he  asked,  a  tone  of  sus¬ 
picion  in  his  voice. 

“Well,”  exclaimed  the  boy,  “I  want  mother  to  know 
that  I’ve  washed  my  face  so  that  she  won’t  make  me 
do  it  all  over  again.” 

Joenuff — Did  you  ever  get  the  better  of  your  wife? 

Leewilks — Yes,  only  last  night  I  admitted  I  was 
wrong  before  she  got  a  chance  to  argue. 

Boss — Mike,  how  did  the  accident  happen? 

Mike — Well,  boss,  ye  see,  ’twas  like  this:  I  was 
driving  me  truck  up  Eagle  Street  when  I  had  to  stop 
suddenly,  and  a  fellow  in  a  big  car  crashed  into  the 
rear  end  of  me  truck.  Shure  it  didn’t  hurt  his  ma¬ 
chine  very  much,  but  he  jumped  off  and  ran  up  to 
me  and  shakin’  his  fist,  said :  “Hey,  you  little  Harp, 
why  didn’t  you  put  out  your  hand?”  “Put  out  me 
hand?”  says  1.  “Ye  fool,  if  ye  couldn’t  see  the  truck, 
how  could  you  see  me  hand?” 
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the  Machinery 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Picking. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can* 
nery  Supplies. 

BELTS,  Carrier,  Robber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Maeb. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANGHEIRS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formola.  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  ond  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


WHERE  TO  BUY 


and  Supplies  you  need,  and  the  Leading 
Consult  the  advertisements  for  details. 

CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Haokin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Pholps  Cam  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHT..  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  IlL 
Coils,  Copper.  See  Copper  Colls. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannsn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  (3o.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  HI. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Oontinnons. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston.  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wit. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morrai.  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


Houses  that  supply  them. 


CORN  HUSKERS  AND  BILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Srils  Corp.,  Hoopeston,  HL 

Com  Mixers  and  Agitators.  See  Cora  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Counters.  See  Can  Counters. 
Conntershafts.  See  Speed  Reg.  Devices. 

Corrugated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


CRATES.  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Spragrue-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Cora  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTERS,  Vegetable.  Mincemeat,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cana,  Caps.  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co..  New  York  City. 

Dies.  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS,  PAILS.  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

EMgines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Bwlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co..  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food  (not  hermetle- 
ally  sealed). 

American  Cam  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Cora  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 


FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 
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WHERE  TO  BUY  —  Continued 


FINISHING  MACHINES.  Catanp,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill., 


GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin -Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

Spra(<;ue-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 


INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Hoopeston,  Ill. 


KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES,  Miscellaneoas. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis, 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  ill.' 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

K.  J.  Kittr^ge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Blmpson  &  Doeller  Co.,  Baltimore. 


MILK  CONDENSING  AND  CANNING  MCHT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PASTE.  CANNERS'. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  HULI.ERS  AND  VINKRS. 

Chisholm-Ryder  Co.,  Niagara  Palls,  N.  Y, 
P.  Hamarhek  Mach.  Co.,  Kesraunse,  Wis, 
A.  K.  Robins  A  Co„  Inc.,  Baltimore. 


PEA  AND  BEAN  HEED. 

t'hi*b,>lm-Kt<li-r  t'o  .  Niagara  lalU.  N.  Y, 
Asaorlated  Hee<l  Growers,  Ine.,  New  Haven,  Conn, 
GalUlln  Valley  Seed  Co.,  Boteman,  Mont. 

D  l.aniirelh  Seed  Co.,  llrUlol,  I'a 
(.eonard  Heed  <'  '.,  Chicago, 
nugen  Hr,,.  Seed  ('.o.,  Chlrage 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y, 

P.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  ^ng.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y, 

F.  Hamachek  Mach,  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill, 

A.  K,  Robins  A  Co„  Inc.,  Baltimore, 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Retort  Crates.  See  Kettles,  Process. 


SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 

SCALDEIBS,  Tomato,  Ehc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEIDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Coua. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

SEIVES  AND  SCREENS. 

A  K.  Robins  A  Co.,  Inc.,  Baltimore. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Sprague-Sells  Corp.,  Hoopeston.  III. 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  lierlin.  Wis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

Horlers,  I’ras.  See  Cleanittg  and  Grading  Mchy. 

8PEKD  KKGUI.ATING  DEVICKH  tier  Markinee. 
Bell  Drt*ea.  eSr.l. 

Herhn-Ckspman  Co  ,  Berlin.  Wis. 

1.  J.  Judse.  Alameda.  Cal. 

A  K  K<d>ln>  A  Co  .  In<  .  Italllm<irv 


Stampers  and  Markers. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Pipe,  Burning 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
E  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TANKS.  Wooden. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  PEELING  MACHINE 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


VINERS  AND  HULLERS. 

Chisholm-Ryder  Co..  Niagara  Falls.  N.  Y. 
Frank  Hamachek  Mach.  Co..  Kewaunee,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WAREHOUSING  AND  FINANCING. 
Terminal  Warehouse  Co..  Baltimore. 

Washers,  Bottles.  See  Bottlers'  Machinery. 

WASHERS.  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wie. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit.  Vegelablae. 

Ayers  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin.  Wla 
A  K  Ibdiin*  A  Cl,..  Inr.,  Ballimurv 
Sprague-llelU  Corp.,  HonpssUia.  III. 
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PHILLIPS  CAN  COMPANY 

.JHamifacluren  of  Packers  Saniiarif  Gam 


.  .  3)iviuoH  of  llie  . . 

PHILLIPS  PACKING  COMPANY,  Inc 

Purkt  r\  of  P/ti/lifP\  Pi  ticio*i\  (Jmillltf  ( unnr<)  [JiwiK 

CAIHBRIDGi:  •  MAKYLAND.  i).%.A. 


The  KYLER  Labeler  and  Boxer 


For  economical,  high  quality  production,  KYLER  LABELING  and  BOXING  MACHINEIS  are 
without  equal. 

Their  initial  low  cost,  dependable  operation  and  freedom  from  repairs  make  them  the  most  profit¬ 
able  machines  of  this  type  ever  built.  KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout,  with  working  parts  that  are  strong, 
simple  and  accurate. 

Start  to  day  to  cut  your  production  costs  by  using  KYLER  LABELING  and  BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  J.  L.  Ferguson  Company,  Joliet,  Illinois  ;  Berlin  Chapman  Company,  Berlin, 
Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland,  California.  Can^ian  Distributor — ^The 
Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe. 


SERVICE 


Over-night  Delivery  Direct  to  Customers  East  of  the  Mississippi 

and  in  California 

Stocks  are  available  for  immediate  despatch  from  each  of  the  conveniently  located  shipping 
points  shown  above.  These  distributing  branches  have  been  established  and  are  equipped  to 
make  AsgroW  Seeds  available  to  our  customers  with  prompt  and  efficient  service. 

Items  grown  at  the  various  production  branches  are  also  available  for  delivery  from  those 
points  upon  communication  with  New  Haven. 

For  prompt  action,  address  your  orders  direct  to  the  distributing  branch  headquarters  in 
your  territory. 


-  -  Not  Just  Grown. 


Aascnatplii  Jttr. 

Breeders  and  Growers  of  Vegetable  Seeds  Since  1856 

Npui  (EnmtPrtirut 

DISTRIBUTING  BRANCH  WAREHOUSES  AT  ATLANTA.  GA INDIANAPOLIS.  IND..  and  SALINAS.  CALIF. 
BREEDING  STATIONS  and  PRODUCTION  BRANCHES  in  ELEVEN  STATES. 


Asgrow  Seeds  are  Bred 


